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ANOTHER Trinity Industrial District 
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BUILDER AND DEVELOPER: 
I. Caplan Construction Company 


ENGINEER: 
Nolan Foster 


FEATHERLITE MASONRY UNITS by 
Nolan Browne Company 


* 


Other. Trinity Industrial District Ware- 
houses of Featherlite Concrete Block 
construction built by |. Caplan: 





Allied Fabrics, Inc. 

El Chico Canning Co., Inc. 

King Chemical Co. 

Oslin National Distributing Co. 
Ralph N. Brodie Company, Inc. 
Strauss-Golman Co. 

The Selig Company 

The Texas Refrigeration Co. 
Waukesha Corporation 


* 


In Dallas for FEATHERLITE Concrete call any of 
the central-mixed concrete plants— 


DALLAS CONCRETE CO. 
PRospect 8621 — 123 Commerce St. 


RED-D-MIX CORPORATION 
EMerson 6621 — Greenville at Mockingbird 


WAMIX, INC. 
STerling 2151 — 2221 Irving Bivd. 


Cc. A. & J. W. VILBIG, JR. 
Riverside 6828 — 2026 Singleton Bivd. 


For FEATHERLITE Concrete Masonry Units, call 


NOLAN BROWNE CO. 
PRospect 7763 — 701 Singleton Bivd. 


For FEATHERLITE Precast Roof Deck, call 


THE GEO. RACKLE & SONS CO. 
ORchard 1736 — Houston — P. O. Box 15008 


JACK FROST, President 
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WAREHOUS 


SHALE 
AGGREGATE 





CONSTRUCTED WITH 


Featherlite 
CONCRETE 
BLOCK § 


Selected by |. Caplan for maximum economy and durability, some 
35,000 Featherlite Concrete Blocks give this 16,800 square foot 
warehouse remarkable fire resistance, insulation, and longevity. 
Located at 2100-2108 Irving Boulevard, this building houses 
ANCHOR COUPLING COMPANY ...OLSON-ROBERTSON COM- 
PANY ... AMERICAN MACHINE & FOUNDRY COMPANY .. . and 
REEVES PHOTO SALES. 


Featherlite Expanded Shale Aggregate is ideal for all concrete 
work, including blocks, pouring and pre-cast walls. Because 
Featherlite is lighter and more durable than sand, gravel, and 
other aggregates—requiring minimum reinforcing steel. But don't 
take our word for it. Study for yourself independent laboratory 
reports that tell the whole story! 


HIGH STRENGTH! ¢* INSULATING! © LIGHTWEIGHT! © FIREPROOF! 
PERMANENT! 


Get the FACTS — 
and independent commercial laboratory data to support them from 










ALEX MICKLE, Executive Vice President 
H. HICKS ALLEN, Vice President and Chief Engineer 








EXPANDED 





Oldest and Largest Producers of Expanded Shale Aggregate in the South 





Tower Petroleum Bldg. Telephone Riverside 1217 
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TAKE A TURN 
FOR THE BEST 









Just completed in Midland is this revolving sign 
atop the Magnolia Petroleum Company Building. 
Beautifully constructed, it has eye-appeal and sells 
the Flying Red Horse. 


Selling your name is one prime objective in sign 
advertising! 


Statistics prove an object in motion attracts more 
attention than one which is stationary. That is why 
McAX revolving signs can make your advertising 
dollar “Take a Turn for the Best!” 


For The Finest In Signs 
Specify McAX 


Made in Dallas for the 48 States, U. S. 
Possessions and Foreign Countries. 


J. B. McMATH, President JACK AXILROD, Chairman of the Board 


628 THIRD AVENUE DALLAS 10, TEXAS 


ENGINEERS, DESIGNERS and MANUFACTURERS of PORCELAIN ENAMEL, PLASTIC and NEON SIGNS 
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VEN before World War I, Dallas was outgrowing its downtown streets. 
Enewrensy Gonarel Agents The above 1913 photograph shows Griffin Street being widened from T. A. Manni 
nq 7 381, feet to 53 feet, from Elm to Pacific. In “The American City” of May, 190 RS 
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point where relief was imperative.” In the center of real estate activity of that 190 Hesse Enve 
a period was the pioneer firm of J. W. Lindsley & Company, founded in 1889. Company i 
»! 8 The Dorsey During the intervening years, the population of Dallas has increased to more onda of Eny - 
a ders J 


Home Furnishings 
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Stationers — Office Furniture it maintains one of the largest rental departments in the Southwest as well as 
a general insurance department and general real estate business. 
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Your selling job is made easier 
by using our photographic service 
. . « prompt delivery. 


@ PORTRAITURE 
@ PUBLICITY AND NEWS 
@ ILLUSTRATIVE 

@ ARCHITECTURAL 

@ FASHION 
@ AERIAL 


SQUIRE HASKINS 
Tel. ST-3223—ST-3010 
2014'2 Commerce 
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WASHINGTON 


By Date MILLER 


Representative of the Dallas Chamber of Commerce 
in the Nation's Capital 








The Seizure of Steel 


HE American people had better be- 

come reconciled to it now, for the 
next few weeks afford the depressing 
prospect that many important segments 
of the national economy will be strike- 
bound, paralyzed by as severe an on- 
slaught of industrial disputes as has been 
experienced in many 
a year. It is a grim 
picture, to be sure, 
and it is fraught 
with both irony and 
pathos, because it is 
not a development 
that has arisen 
merely from the im- 
pact of economic 
forces in an indus- 
trial society; it is a 
situation created artificially and with 
malice aforethought by the Government 
of the United States, for the sake of 
petty politics, 

The steel seizure and its aftermath 
have provoked the prospect, of course. 
The long years of the unholy alliance 
between the politicians in power and the 
tyrants of organized labor may have ap- 
proached their tragic denouement at 
last, for the coalition has generated such 
force that its victims have been driven 
to the wall, with little alternative left but 
to stand and resist, as best they can. The 
government-labor conspiracy against a 
free society is a covert deal no longer; 
the steel crisis and its far-reaching conse- 
quences have exposed it clearly for all to 
see. All that remains is to determine 
what, if anything, the American people 
can do about it at this late and fateful 
hour. 

The Wage Stabilization Board ruling 
in the steel case was to begin with a 
mockery of justice. Not only did it far 
exceed its authority in the premises, but 
it conferred benefits on the unions which 
could not have been won through collec- 
tive bargaining, and which were not 
even expected by the recipients. It rec- 
ommended higher pay raises than the 
unions had hoped for, and bestowed its 
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blessings on a union shop, which it had 
not a scintilla of authority to do. The 
union bosses could scarcely conceal their 
surprise and pleasure, and in private did 
not attempt to do so. The Wage Board, 
an agency of your government created 
for your protection, unveiled itself with 
a flourish as the political henchman of 
an organized and selfish minority. 

What followed thereafter was a se- 
quence of events which could only be 
described as a travesty. President Tru- 
man took to the airwaves with a diatribe 
which debased his high office. He pero- 
rated the ignominous performance with 
an order directing his secretary of com- 
merce to seize the steel industry, an act 
which violated not only the Constitution 
of the United States but the oath of office 
he took to uphold it. And the Secretary 
of Commerce is reported, at this writing, 
to be preparing an order conferring on 
the steel workers the benefits conjoured 
up by the Wage Board, and such an order 
would be as lawless as the directive which 
placed him in power. 

The most remarkable development in 
this political grotesquerie subsequently 
occurred when the steel producers sought 
an injunction in the Federal District 
Court in Washington to invalidate the 
seizure. The Department of Justice con- 
tended that broad “inherent” powers re- 
sided in the President, and maintained 
further that the Constitution forbids the 
Federal Courts from interfering with the 
President’s confiscation of the industry. 
A colloquy between the Court and coun- 
sel then went substantially as follows: 

The judge: “Are you saying that the 
President claims no statutory power for 
this seizure?” 

The government lawyer: “Yes. When 
an emergency situation in this coun‘ry 
arises which is so important to the pub- 
lic welfare that something has to be done 
now, it is the President’s duty to step in.” 

The judge: “Do you mean that the 
President can determine whether an 
emergency exists and that the courts can- 


not review it to see whether there is 
really an emergency?” 

The government lawyer: “That is cor- 
rect.” 

In this terse discourse the President, 
through his lawyer, acknowledged that 
he had acted without any authority from 
the legislative branch of the Govern- 
ment, and asserted further that the ju- 
dicial branch of the Government had no 
authority to interfere with his actions. 
If there are any comparable incidents in 
our recent political history in which the 
executive branch of the Government has 
shown such candid contempt for the cor- 
related branches of the legislative and 
judicial which comprise the basic :tri- 
umvirate of representative democracy, 
then many more observers than this one 
are unaware of them. But there are his- 
torical parallels elsewhere of which every 
intelligent citizen should be aware: in 
many a wretched nation throughout the 
world the seeds of dictatorship have been . 
sown by such peremptory arrogations of 
power. 

This observer professes to no omnisci- 
ence as to the points in dispute among 
labor and management in the steel crisis. 
The extent to which wages and prices 
should be adjusted, and the degree to 
which other benefits or restraints should 
be invoked, are matters of esoteric com- 
plexity which only trained economists 
and negotiators are qualified to deter- 
mine. But if such matters cannot be ad- 
judicated through collective bargaining, 
then both disputants should have equal 
recourse under the law to whatever re- 
sources are provided by their govern- 
ment. The crass and notorious favorit- 
ism exhibited by the Government in this 
critical instance, however, was an af- 
front to the democratic ‘processes of a 
free society. It went a long way toward 
incubating the egg of collectivism in 
government. 

Time and again this page has sounded 
its tiny tocsin against the evils of big 
government, for the growing centraliza- 
tion of power in the executive agencies 
of this nation will ultimately garrote the 
democratic processes of a free people. 
The seizure of the nation’s biggest indus- 
try by a single individual, who acknowl- 
edged no statutory authority and denied 
any right of the Courts to intervene, was 
an act of autocracy which could not hap- 
pen here, of course—but did. Whatever 
the merits on both sides in the steel dis- 
pute, the basic and far-reaching issue 
here must not be overlooked by the 
American people. The threads of totali- 
tarianism are weaving their sinister pat- 
terns through the fabric of democracy. 
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ONVENTIONS held here this year 
will break all records,” a Dallas 
reporter wrote in 1947. 

It must have been an old story for the 
reporter for the same words have been 
written over and over again, year after 
year, almost without fail. 

Each year bigger, better and more 
profitable than the year before. Only 
two normal years — 1937 and 1945 — 
since the records were begun 30 years 
ago have failed to top the year before. 

Not even the most optimistic Dallas 
boosters expected 1937 to equal the 
bumper year of 1936. The Centennial 
had pulled more conventions into the 
city than even Dallas’ hustling Chamber 
of Commerce had anticipated. 

For a long time the experts were pre- 
dicting that the city would lead the na- 
tion as a convention center. When the 
final figures were released for 1936 only 
New York and Chicago, both blessed 
with downtown auditoriums and almost 
limitless downtown hotel space, counted 
more meetings than did Big D. 

The other year that faltered was 1945. 
The year was not to blame. Conventions, 
which could have given the city another 
banner year, were called off by the Office 
of Defense Transportation, which was 
using every weapon to curtail unneces- 
sary travel. 

This year will be no exception, The 
convention department of the Chamber 
of Commerce, headed by Z. E. Black for 
the past 28 years, predicts another rec- 
ord year in 1952. 

Thirty-eight national or international 
conventions have been, or will be, held 
in Dallas this year. 1951, with 1,675 
conventions, sales meetings and similar 
gatherings brought 280,000 visitors to 
the city. Spending $15 per day at an av- 
erage of three days, the delegates left 
more than $12,500,000 in the cash regis- 
ters of our hotels, stores, restaurants, 
etc., which in turn percolated on down 
to the man in the street in the form of 
wages and dividends. 

During the blackest days of the de- 
pression, the Chamber of Commerce 
worked the hardest — systematically 
tracking down organizations that even 
whispered that they would like to get to- 
gether. 

When it seemed like prosperity would 
forever be just around the corner, the 


' TYPICAL SCENES oat a Dallas convention are 

_ the registration lines, shown at right, above; 

gotherings in the Hotel Adolphus lobby, center, 

ond lively entertainment found in the Mural Room 
of the Boker Hotel, below. 


aig 


| DALLAS + MAY, 1952 











CONVENTION HOTELS right across the street from one another and located in downtown Dallas 
are the Baker Hotel and Hotel Adolphus. There are more than 130 hotels and 90 tourist courts in 
the convention city. 


convention department was down at the 
corner ready with a handshake to meet 
it—and see if anybody wanted to cele- 
brate its arrival with a convention! 

Most cities during the early thirties 
seemed to be out working for a conven- 
tion of those people on the relief rolls, 
since they were of the largest and best 
organized group in the nation. 

Not so in Dallas! It’s true that the city 
slipped in 1930, slid a little in 1931, but 
Dallas got a good strong toe-hold in 
1932 and came back the following year 
with a gain in every respect. 

It would be difficult to estimate the 


A SWING AND A TURN is the style for square dancing to make any 


convention turn into a special western evening. 


part that conventions have played in 
Dallas’ rapid recovery and accelerated 
growth. Today every city in the country 
has its eyes on our city with fear that 
they will be overtaken in the race for the 
convention dollar. 

These cities have a task that is not to 
be envied. They have the one thing to 
fight that is probably the most difficult 
to deal with and the most difficult to 
establish. For Dallas has steadily gained 
most of all because of its fine reputation. 

A city can’t buy friendliness and fair 
play — Dallas’ finest convention-getting 
tools. You can’t tell the people to enjoy 


Z. E. BLACK 


visitors. It has to be a part of their in- 
dividual make-up. 

Chamber of Commerce files, filled with 
letters from delegations praising the 
spirit of Dallasites, threaten to crowd 
the staff out of its offices. 

Conventioners want to go to a city that 
can tolerate and enjoy good, clean fun. 
They want to let their hair down and en- 
joy themselves in their annual get-away- 
from-it-all journey. Above all, they want 
to be in a city that wants them to be 
there. 

A smile from the waiter, bartender or 
room clerk can mean the difference be- 
tween a “great” town and just another 
town. 

Many cities have killed the goose that 
lays the golden eggs by keeping a “con- 
vention price list” under the counter. 
When the Amalgated Herring Handlers 
hit the town with their giveaway con- 
vention badges flashing in the neon- 
lighted downtown area, it is a signal to 
dust off the special prices. 


INDOOR ICE ARENA is featured in the Hotel Adolphus where entire 
shows are produced on ice skates. 
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LARGE DOWNTOWN meetings are held in large assembly rooms of 


hotels where chairs may accommodate variable size crowds. 


The delegates are not stupid. They 
know that the prices are exclusively 
for their benefit, that the places couldn't 
operate if such exorbitant prices were 
charged to the local populace. 

Dallas has had little, if any, of this. 
There has been no rigid control by local 
authorities—none has been needed. 

A strong sense of fair play has been 
the ruling. It has paid off in the long 
run. 

How does Dallas promote a conven- 
tion? In many ways. On file in the con- 
vention department of the Dallas Cham- 
ber of Commerce are some 1,500 organi- 
zations which hold conventions. These 
files list everything which each group 
considers is necessary for a successful 
convention. 

Armed with these figures, the conven- 
tion department sets to work in securing 
that group’s meeting for Dallas. They 
work years ahead. If they don’t land a 
convention for one year they will offer 


SURFBOARD RIDING is a popular sport out on 


White Rock Lake, known for its summer fun. 


the city for the next year, or the next. 
While you are reading this some group 
is considering Dallas as a meeting place 
for 1954 or 1955. 

Once the convention is landed, the next 
step is to see that they are handled prop- 
erly. Are services being provided which 
they will need? Are they getting the kind 
of food, entertainment and housing that 
we would want if we met in their city? 
If the answer to these simple questions 
is “yes,” Dallas need not fear that the 
organization may not come back again. 

We know that they will like Dallas. 
That leaves only the accommodations, 
services and weather as question marks. 
Dallas can, and does, handle all three. 
With air-conditioned transportation to 
and from the city, Dallas is following 
suit with air-conditioned hotels, dining 
rooms and auditoriums. 

Mr. Black, who is celebrating his 
thirty-third year with the Chamber of 
Commerce, recalls many ideas which 


BIG NIGHTS for ‘convention meetings are often held in the State Fair 
Auditorium, where seating capacity is 4,285. 


Dallasites have used to attract large con- 
ventions to the city. 


The famous Dallas spirit, Mr. Black 


says. seems to have been born in 1911- 


at the convention of the Associated Ad- 
vertising Clubs of the World, now known 
as the Advertising Federation of Amer- 
ica. 

The meeting, which was held in staid 
old Boston, was punctuated throughout 
with blazing six guns of the Dallasites. 
The large delegation, headed by the late 
Fred McJunkin and completely outfitted 
in western regalia, bombarded the city 
and the convention with their blank cart- 
ridges, literally kidnapping the hearts of 
the other delegations. They brought them 
to Dallas the following year, where they 
paid their ransom money in the form of 
hotel bills, taxicab fares, theater tickets 
and restaurant checks. 

A similar delegation from Dallas, like- 
wise attired like Hollywood cowboys, 

(Continued ca Page 49) 


THEATER ROW on Elm Street is a haven for entertainment seekers. In Dallas there are 79 motion 
picture theaters, seven radio stations, two television stations and the nationally known Theater ‘52. 
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SETTING THE STAGE for the national convention of the Junior Ch 

from June 24 to June 27, Ed Drake, center, chairman of the convention, and Steve Allen, a director, 

call on some of the lovely Dallas girls to help entice delegates. Piera Bremkamp is at left; Janice 
Carruth, right; and Vermelle McCain, seated. 


ber of C ce in Dallas 





Jaycees Plan Gala 
National Kound- Up 


ORE than 6,000 Jaycees and their 
families will travel from over the 
United States, Canada, Alaska, the Ha- 
waiian Islands and Mexico for the thirty- 
second national convention of the United 
States Junior Chamber of Commerce in 
Dallas June 24-27. 

This is the third time Dallas has played 
host to the Jaycees’ national convention. 
It was back in 1922 when they gathered 
in Big D for the second anniversary 
meeting. The Jaycees returned for a con- 
vention again in 1942 during World 
War II, and Dallas was host to the in- 
ternational organization in 1947. 

After registering at the Adolphus Ho- 
tel, convention headquarters, the mem- 
bers will begin a four-day celebration 
and serious business. 

The National Board of Directors will 
meet in the Grand Ballroom of the Adol- 
phus on Tuesday, June 24, the first day. 
That night, “Alice from Dallas,” Big 
D’s style queen, will be presented at the 
Texas Tornado Party, the qpening so- 
cial event of the convention. 

Contenders for the title are Judy Bas- 
den, Barbara Gentry and Tyke McFar- 
land, all of Dallas. Prizes amounting to 
$5,000 await the winner, chosen by the 
nation’s Jaycees. 
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A Neiman-Marcus style show, cau- 
cuses of the states and opening business 
sessions will be held on Wednesday, 
June 25. A real Texas brand rodeo, with 
Governor Allan Shivers invited, is sched- 
uled for Wedneday evening at Ray 
Woods’ Ranch, 

Thursday the members will attend a 
breakfast in the Adolphus Danish Room, 
and go into a big day featuring the Pa- 
rade of States down Main Street and a 
testimonial luncheon in the Automobile 

























Building, where United States presiden- 
tial aspirants are expected to set forth 
their political views. 

Election of national officers will be 
held Friday, followed by an inaugural 
banquet. On the last day, Saturday, the 
Dallas Junior Chamber of Commerce will 
be host at its inaugural banquet and ball. 

The Dallas Junior Chamber, the sec- 
ond club to be formed in the Jaycees, 
has the country’s second largest mem- 
bership, and holds the coveted Harold 
A. Marks and Clarence A. Howard 
awards, the organization’s highest hon- 
ors. 

An estimated total of $1,500,000 will 
be spent by Junior Chamber members 
during their Texas roundup in Dallas. 
The western theme will be carried out 
in various ways. For example, the “Cow 
Gal Corral” in Parlor A of the Adolphus 
will be open Tuesday and Wednesday 
so the wives can gather for hors d’oeuv- 
res and cool drinks. The “Jaycettes” will 
dress in smartly uniformed blue denim 
western outfits. Another western touch: 
the world-famous Hardin-Simmons Uni- 
versity Cowboy Band will makes its ap- 
pearance. 

On the trip to Dallas, members will be 
welcomed by “Hospitality Stops,” posi- 
tioned at outskirt cities along the Texas 
border. One group will probably find 
these rest stops a big convenience—the 
Colorado Springs, Colorado, Jaycees 
will take 34 days to travel from Pike’s 
Peak on their long trek by chuck wag- 
on to the convention. Proving that the 
spirit of the old West still lives, the Col- 
orado boys will hook up a team of four 
mules to their already famous Chuck 
Wagon and travel about 735 miles to 
Big D. Governor Dan Thornton of Col- 
orado will drive the mule team the first 
mile of the trip. 


CHUCK WAGON journey of the Colorado Springs, Colorado, delegation to the convention will take 
34 days. Four mules will pull the wagon some 735 miles to Dallas. 
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Jaycee convention. 


HEADLINER OF THE YEAR oward for 1952 was presented at the club's annual Gridiron Dinner to 
Ben Wooten, right, president of the Dallas Chamber of Commerce. Brigadier General Robert J. Smith, 
left, last year's winner, made the presentation. 


Press Club Names 


Chamber President 
Headliner of 1952 


By Werner Renberg 


BEFORE THE GRIDIRON DINNER—and before Ben Wooten knew he would be chosen Headliner 

of the Year—this quartet posed for a picture. Left to right, they are Mayor J. B. Adoue, Jr., Mr. Wooten, 

Charles Henry Campbell of Washington, director of the British Information Services and the dinner's 
featured speaker, and Jack Porter of Houston, leader of Texas Eisenhower forces. 


HE GRIDIRON DINNER spon- 

sored by the Press Club of Dallas be- 
came another Dallas institution this 
month with the staging of its second 
annual show. 

This one, more commendable than 
last year’s because of its more abundant 
and witty lyrics, gave the Press Club the 
right to call its dinner an “annual” af- 
fair. 

Too, the Press Club’s annual Head- 
liner of the Year award took its rightful 
place among honors for this city’s de- 
serving citizens, 

It went to Ben H. Wooten, president 
of the Dallas Chamber of Commerce and 
the First National Bank. 

To win this award, a man is judged by 
his contributions to the city and his co- 
operation with the press. 

The Press Club’s gridiron dinner com- 
mittee chose Mr. Wooten for the award 
and, in his acceptance talk, Mr. Wooten 
noted the importance of good relations 
with the press. So did Brigadier General 
Robert J. Smith (U.S.A.F.R.), last year’s 
winner, who made the presentation. Gen- 
eral Smith observed that the deeds of 
today would be unrecorded for tomor- 
row without publication in the press. 

It was the greatest moment of his life, 
Mr. Wooten continued, and he stood 
there because the people of Dallas had 
given him the jobs to do. 


TWO ARMY MEN with obviously little in com- 

mon participated in the lampooning of the Tru- 

man Administration. Vernon Hobart was Major 

General Harry Vaughn, the President's military 

aide. Cal Merchant was General of the Army 
Dwight D. Eisenhower. 
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PLAYING SHERIFF Bill Decker, Harmon Kall- 
man, right, told the County Commissioners’ Court 
in song how explosions have made Dallas a noisy 
place on Saturday night. Cal Marchant shows a 
deputy's jivey appreciation of his chief. 


Mr. Wooten has been a director of the 
Dallas Chamber of Commerce since 1951 
and was chairman of the budget and fi- 
nance committee. Under his leadership, 
the Chamber has completed a fund rais- 
ing drive making possible a $90,000 re- 
modeling project nearing completion. 
He is also a director of the East Texas 
Chamber of Commerce. 


General Smith was introduced by 
Frank Chappell, president of the Press 
Club. Mr. Chappell thanked the 100-plus 
Headliners who had paid $100 to see 
themselves lampooned (and to support 
the club). He recalled the growth of the 
club within the aims of making it an- 
other organization of which Dallas can 
well be proud. 
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AGREEING THAT PEOPLE should vote Republican but in harmony on little else but song were these 
four, left to right, Sam F. Ho'mes, Jr., Millman Rochester, Charles Fulenwider and Johnny Hayes. Jack 
Porter and Alvin Lane, of course, are Eisenhower men. Henry Zweifel and Ralph Currie back Taft. 


Charles Henry Campbell, a British- 
born former New Orleans city editor and 
now director of the British Information 
Service in Washington, followed with a 
20-minute talk on the humorous side of 
Washington. 

Apparently well versed in matters of 
diplomacy, Mr. Campbell did not di- 


rectly poke fun at any Americans in the 
nation’s capital. Instead, he quoted hu- 
morous incidents related by other peo- 
ple. He did feel on safe ground, how- 
ever, when it came to his Queen and his 
Prime Minister and told a story about 
each. 


The meat of the dinner in the Baker 
(Continued on Page 42) 


THE SOLEMN, EFFICIENT atmosphere of the Dallas City Council came in for a ribbing by these six. Mike Dickinson, third from left, played Mayor J. B. 
Adoue, Jr., and reminded fellow councilmen that everything wrong should be blamed on retired City Manager Charles C. Ford. Councilmen who disagreed with 
the ““Mayor’’ were, left to right, A. A. Adams (Dick Adams), Zeke French (Millman Rochester), Barney Hemphill (Sid Pietzsch), Percy Carpenter (Vernon Hobart) 
ond L. H. Ridout', Jr. (Bill Boykin). 








Convention 


Extra 


NOTHER “Texas Brag” will be sub- 
stantiated this summer when the 
thousands of Dallas visitors to the Na- 
tional Jaycee Convention and\ United 


States Golf Association Open Champion- 


Broadway hits as “Call Me Madam 
Tree Grows in Brooklyn” and the 
iere of the 1952 revival of “Porgy 
ty eel These summer visitors will see 


in the summer entertainment field. 
The eleventh season of State Fair 
usicals culminates a gradual depart- 
p from the old-type summer operetta 
2 he contemporary musical comedy 
mee. For several seasons, Managing Di- 
rector Charles R. Meeker, Jr., has added 
more and more of the new to the sum- 
mer repertoire, beginning in 1949 with 
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Scenes from two of the coming 
State Fair Musicals are shown 
above, Carousel,” top left, and "A 
Tree Grows in Brooklyn," top right. 
Dody Heath, above left, will star in 
“A Tree Grows in Brooklyn,” and 
Jet MacDonald, above right, has a 
lead in "Carousel." | 


Hate Facr Auditorium stars 
for 1952 include those in the panel 
Mo) he 
Douglas of "Call Me Madam,” Jor- 
dan Bentley of "A Tree Grows 
in Brooklyn” and "The Student 
Prince," Maria Talichief of “The 
Wizard of Oz," and Shirley Booth 
of "A Tree Grows in Brooklyn.” 


Musical fans will also see 
such favorites as, lower left, Joan 
Blondell of "Call Me Madam," Bill 
Hayes of "A Tree Grows in Brook- 
lyn," Karl Franz of "The Student 


Prince,” and Ann Crowler of "A 


a ¥ Grows in Brooklyn.” 
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ADDING THE NEW fo the summer repertoire of State Fair Musicals is Charles R. Mecker, Jr., left, 
managing director. Three Braodway productions are coming exc'usively to the State Fair Auditorium this 
season. Opening the 1952 season will be the premiere of George Gershwin's “Porgy and Bess.’ Mr. 
Gershwin is shown above center. Lovers in ‘‘The Student Prince" are Ilva Withers and Stephen Doug'ass. 


Broadway “plums” being released exclu- 
sively to the State Fair Musicals. 

Directional duties for the 1952 season 
will be taken over by Broadway’s George 
Schaefer who was voted “Best Director 
of the Year” by George Jean Nathan 
for his “Hamlet” starring Maurice 
Evans. Since 1949 Mr. Schaefer has 
been executive producer of the New York 
City Center Theatre Company which pre- 
sents such stars as Celeste Holm, Brian 
Aherne, Eva LeGallienne, Basil Rath- 
bone and Judy Holliday. 

Dance director for the new season 
will be William Dollar, one of Ameriza’s 
foremost choreographers and dancers. 
On Broadway, Mr. Dollar was associated 
with George Balanchine in such hits as 
“T Married An Angel,” “Babes in Arms,” 
“On Your Toes” and “Great Lady.” Cur- 
rently he has been engaged to do the 
choreography for Virgil Thompson and 
Gertrude Stein’s “Four Saints in Three 
Acts.” 

Returning as musical director will be 
the popular maestro Lehman Engel 
whose busy winter season is evidenced 
by the many new Engel conducted re- 
cordings now on sale in Dallas record 
shops. Peter Wolf, a Broadway celebrity 
who came to the summer musicals six 
years ago and stayed to become resident 
scenic designer, again will create the 
sets for the productions. 

The 1952 season will open June 9 
with the premiere of George Gershwin’s 
immortal “Porgy and Bess.” For the first 
time a State Fair Musicals production 


will leave the State Fair Auditorium for 
an extended tour. Following the two 
week showing in Dallas, Robert Breen 
and Blevins Davis, New York producers, 
will take the “Porgy and Bess” show, 
intact with cast and sets, on a tour to 
Washington, D. C., the West Coast, the 
Metropolitan Opera in September and 
then on a European tour. 

Broadway’s own star of “A Tree 
Grows in Brooklyn,” Miss Shirley Booth, 
will recreate her role for the State Fair 
Musicals production which will be seen 
June 23 through July 6. Co-starring with 
Miss Booth will be handsome Bill 
Hayes, current singing star of televi- 
sion’s “Your Show of Shows.” And join- 
ing Miss Booth from the original Broad- 
way cast will be pert Dody Heath. 
Among former Dallas favorites return- 
ing for the 1952 State Fair Musicals sea- 
son will be Jordan Bentley who will ap- 
pear in both “A Tree Grows in Brook- 
lyn” and the following production of 
“Student Prince.” Mr. Bentley is remem- 
bered as the sensational baritone of the 
1950 production of “High Button 
Shoes.” 

In show business jargon, the “hottest” 
tenor in New York is the handsome 
young Wesley Dalton who will bring 
youth, looks and a breath-takingly beau- 
tiful tenor voice to the role of Karl 
Franz in the perenniel favorite “The Stu- 
dent Prince.” Mr. Dalton, only a few 
months ago, dazzled New York critics at 
his debut performance as Pinkerton in 
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He just doesn’t have 


**Continuous Vision”’ 


Things like this happen 
when your natural vision 
is impaired—when you 
don’t have “continuous 
vision,” the ability to see 
at all distances. Many 
bifocal-wearers adopt an 
unnatural head position 
in an effort to avoid such 
incidents. Your doctor may 
prescribe Continuous Vi- 
sion Lenses to restore com- 
fortable, normal vision 
and young seeing habits. 
So, bring your prescription 
to us for prompt filling in 
your choice of frames. 


“The Prescription House for the 


Eye Physician" 


SYLVESTER’S 
Dispensing Opticians 


Phone RA-6968 
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the New York City Opera Comjpany’s 
“Madame Butterfly.” 

Following “The Student Prince” stay 
of July 7 through July 20 in the State 
Fair Auditorium will come “Carousel” 
with its beautiful Rogers and Hammer- 
stein music to be sung by the two stars 
who hold all records for performances 
given, They are Stephen Douglass and 
Iva Withers who not only played the 
leads on Broadway but toured 32 states 
and also played in the London produc- 
tion. Also from the original Broadway 
cast will be Eric Mattson former tenor 
hero of State Fair Musicals during the 
1944-45 seasons. Co-starring with the 
Broadway leads will be Miss Brenda 
Lewis of the Metropolitan Opera and 
vivacious Jet MacDonald, leading lady 
of last season’s “Texas, Li’l Darlin.’ ” 

Buddy Ebsen, dancing star, Maria 
Tallchief, premiere ballerina, Erik 
Rhodes, suave comedian, and Joe E. 
Marks have been cast in the seasons 
fifth production, “The Wizard of Oz” 
which will be performed August 4 
through August 17. The loose-jointed 
Ebsen will be the Scarecrow while 
Rhodes will play the Tin Woodman. Miss 
Tallchief will dance the Sorceress role 
and Marks will be the Wizard. The role 


of Dorothy has yet to be announced. 


On August 18 the most discussed musi- 
cal of modern times “Call Me Madam,” 
will present motion picture stars, Joan 
Blondell and Melvyn Douglas, in the roles 
of the lady ambassador and suave diplo- 
mat. Another casting coup for the State 
Fair Musicals was the signing of Rus- 
sell Nype, the creator of the horn rim 
glasses and crew haircut combination, 
to play the role he created on Broadway. 


For visitors or residents who plan to 
spend the summer months in Dallas, the 
State Fair Musicals offer an inviting sea- 
son ticket price of all six shows for the 
price of five. In addition season ticket 
holders also are placed on the priority 
list for all State Fair Auditorium shows. 
In the past the priorities have paid off 
with choice seats to such hits as “South 
Pacific,” “Guys and Dolls” and others. 
Season tickets will go on sale through 
mail order on May 19 and on May 26 
may be purchased at the new State Fair 
Auditorium Downtown Box Office at 
1315 Elm Street in the new First Na- 
tional Bank Motor Bank Building. The 
single ticket. sale will open June 2. 
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The House That Service Built 


sk MACHINE TOOLS—PORTABLE ELECTRIC TOOLS 
x WOODWORKING MACH:NERY—AIR TOOLS 
se AIR COMPRESSORS—ELECTR!C MOTORS 
& WELDING EQUIPMENT—GRINDINS WHEELS 
3 INDUSTRIAL SUPPLIES—HAND TOOLS 





MACHINERY SALES & SUPPLY CO. 


3405 COMMERCE ST. —DALLAS— 


PHONE RI-6701 
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Dallas, Conventioa city 
of the Southwest, is Deita’s western terminus 
for express DC-6 service which chanaels 
both Gulf and East coast traffic 

across the South. 


Conventions mean both business and recreation 
for the delegates and Delta feels that Dallas 
has a double appeal. 


When you decide on Dallas 
for your Convention, make it via Delta. 


Until November 30th. 
Delta's Millionaire 
Dream Vacation* to 


MIAMI BEACH 


Ask your Travel Agent or write 
General Offices, Atlanta, Ga. 


FREE folder describes this summer's greatest travel bar- 
gain—7 days including Hotel ond air fares—tax extra 


trom Chtenge—$199.00 trom Clacianati-—§119.80 Serving the South and the Nation since 1926 


*Copyright 1952 Delta Air Lines, Inc, 
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SPORTS FANS from across the United States will visit Dallas for the U. $. G. A. Open Championship. 


Golf 


ATELINE, “DALLAS, Texas,” will 
top the nation’s sport pages in 
June. 

Millions of readers will look for the 
Dallas dateline, knowing it will lead them 
into a thrilling account of golf’s finest 
tournament—the United States Golf As- 
sociation Open Championship. 

Leading players — Hogan, Snead, 
Burke, Demaret—will be battling it out 
over the exacting Northwood Club 
course, just north of Dallas. The prize? 
Nothing less than the national champion- 
ship. 

Thousands of golf fans will converge 
on Dallas, not only for the tournament 
proper on June 12, 13 and 14, but also 
for practice rounds opening June 9. 

Other fans will depend on vivid word 
pictures by top sports writers and broad- 
casters to learn how their favorites are 
progressing. 

The interest will be warranted, for 
after all, the U. S. Open is the “World’s 
Series” of golf. 

The winner will not only take home 
$4,000 in cash. He will also receive some- 
thing even more valuable — the title of 
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Turns Nation's 
Eyes on Dallas 


National Champion, worth additional 
dollars when he lends his name to prod- 
ucts for promotional purposes. 

And money will roll into Dallas when 
the Open is played at Northwood. 

Most of the players, fans and sports 
writers will remain in the city for a week, 
Hotel accommodations, food, transpor- 
tation and other items will lead money 
into Dallas business. channels. 

It took top planning to work out the 
details necessary to stage a tournament 
of the magnitude of the Open. 

Dallas accepted the task with hun- 
dreds of volunteer workers pitching in 
under the direction of General Chair- 
man George F. Baldwin. 

Technical details—bringing the course 
to top condition, feeding thousands of 
spectators, policing and hundreds of 
other items—have been carefully worked 
out. 

Northwood committeemen believe the 
major problems have been solved. 

The proof will come in the second 
week of June when the news service tele- 
types start ticking out stories datelined 
“DALLAS, Texas.” 
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A group of fine Motor Courts 
covering the entire nation offer- 
ing standard accommodations 
plus— 


A RESERVATION SYSTEM and a 
NATIONAL CREDIT CARD which 
permits you to ‘‘Charge It.’”’ 


Dallasite Motor Hotel 


e 54 rooms and bath (erected 1951) 
e Refrigerated air-conditioned 
e Coffee shop 
e Telephones to all rooms 
e Four minutes to downtown 


Dial Victor 0361 
4126 N. Central Expressway 


Grande Lodge Hotel 


e 70 modern well spaced units 


e Refrigerated air-conditioning, 
furnace heat 


e Wall to wall carpeting 
e Free radio in all units 
e Telephones, PBX service 
e Close in downtown, 


1401 N. Zangs Blvd. 
WOodlawn 5144 


Call These Two Motor Courts 
For Better Accomodations 














32 YEARS OF 


Industrial 
AUCTION and 
APPRAISAL 

Service 


ASSOCIATES 


Bie Grande Ha Bide, Phone PRespec 18 } 
DALLAS * TEXAS 








Contact IRV ROSEN your liquida- 
tion or appraisal No obligation. 
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Civic Leader and Banks 
Lauded in Texas Parade 


WIN LAURELS have been given to 
Dallas for the attention of readers 
over the state. John W. Carpenter was 
hailed as “Mr. Texas Industry” and the 
city was recognized as the state’s lead- 
ing banking metropolis in the April is- 
sue of Texas Parade. 
The magazine’s article about the presi- 
dent of Southland Insurance Company, 





JOHN W. CARPENTER 


one in a series on “Men Who Build 
Texas,” describes Mr. Carpenter as “the 
number one civic, business and indus- 
trial leader in the southwestern part of 
the United States.” Another article, en- 
titled, “Merchandisers of Money,” recog- 
nizes the business importance of Dallas 
as the major banking city in Texas. 

“Mr. Carpenter has probably been 
successfully active in a wider variety of 
fields than any other man in the South- 
west during the past 40 years,” the ar- 
ticle declares. 

For more than 30 years Mr. Carpenter 
was general manager of the Texas Power 
and Light Company, and now serves as 
board chairman. He became president 
this year of the Southland Insurance 
Company, a Texas corporation, founded 
in 1908, which has 700,000 living policy- 
holders covered by $703 million of in- 
surance in force. Just before accepting 
the Southland presidency, Mr. Carpenter 
completed two eventful terms as presi- 
dent of the Dallas Chamber of Com- 
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merce. About his job with the Chamber, 
Texas Parade said: 

“The vigorous Texan was chosen pres- 
ident of the Dallas Chamber of Com- 
merce and remained in that busy civic 
post for two terms. Not one to accept 
honor without giving full measure of 
energy in return, he plunged into the 
job with a vigor unprecedented even 
in the city of dynamic men... The Car- 
penter administration ended with Big 
D bulging at the seams with new indus- 
tries, new people and new civic 
achievements.” 

Continuing the story of Mr. Carpen- 
ter’s leadership in the Dallas Chamber 
of Commerce, the article continued: “The 
Chamber (during Mr. Carpenter’s ad- 
ministration) had one of the state’s 
strongest highway departments which 
furnished some real leadership toward 
solving what is perhaps the most dif- 
ficult traffic problem of any Texas city. 
And there had been a consolidation of 
agricultural groups into the Chamber of 
Commerce to achieve maximum results 
in fostering better agriculture, soil con- 
servation, and all those other elements 
that make the soil more productive for 
the sprawling economy based on its 
bounty. He was individually responsible 
for originating a community program 
that will result in the establishment in 
Dallas of a much needed new hotel fa- 
cility of the finest character now being 
constructed by the Statler Hotels, Inc.” 

The article told the story of Mr. Car- 
penter’s birth on a farm in Navarro 
County on August 31, 1881, and how he 
always kept the interests of agriculture 
and land-based industries close to his 
heart. The land furnished the ore for one 
of Mr. Carpenter’s major enterprises, 
the Lone Star Steel Company. “There is 
no more fascinating tale in contemporary 
Texas history than the story of how he 
pioneered and founded an iron and steel 
industry in the state.” That was back in 
1942, when the plant was constructed 
for around $35 million. Current value 
is around $200 million, with another $40 
million expansion tentatively okayed by 
the government. 

“In the field of civic enterprises Mr. 
Carpenter’s activities are many and di- 


versified,” Parade recorded. Organiza- 
tions mentioned, in which the Dallas 
leader has been a prominent figure, are 
the Trinity Improvement Association, 
Texas Research Foundation, Southwest- 
ern Legal Foundation, Southwest Re- 
search Institute, the founding group of 
the National Conference of Christians 
and Jews in the Southwest, Texas For- 
estry Association, Children’s Hospital of 
Texas, Intracoastal Canal Association 
and several other civic and business 
groups. And as vice president and direc- 
tor of the State Fair of Texas, Mr. Car- 
penter has been instrumental in develop- 
ing it into the country’s largest. He has 
been particularly interested in working 
with the farm youth of the Southwest in 
cooperation with the 4-H Club and Fu- 
ture Farmers of America. 

Other Dallas leaders figured promi- 
nently in the April issue of Parade, which 
is the “slick” paper magazine sponsored 
by the Texas Good Roads Association, 
and which covers topics of general in- 
terest to Texans. In “Merchandisers of 
Money,” Booth Mooney shows that Dal- 
las banks have more total resources than 
banks in any other city of Texas. 

“Dallas banks had total resources of 
$1,675,668,000 at the end of 1951. Hous- 
ton banks listed combined resources of 
$1,503,733,000. This means that these 
two cities boast well over one-third of 
all the bank resources of the state.” 
(There were 896 banks in Texas at the 
end of 1951, with combined resources of 
$8,519,930,848. ) ; 

Pictured in the banking story were the 
First National Bank in Dallas, with an 
accompanying photograph of Ben H. 
Wooten, president, who is also president 
of the Chamber of Commerce; Republic 
National Bank, with a photo of President 
Fred Florence; Mercantile National 
Bank and its board chairman, R. L. 
Thornton; and Board Chairman W. W. 
Overton and President P. B. (Jack) Gar- 
rett of Texas Bank and Trust Company. 

The article lauded the personal atmos- 
phere of Dallas banks, which “all have 
aggressive industrial staffs . . . continual- 
ly in personal contact with management 
of corporations which might find profit 
by operating in the Texas area.” 

The article pointed out the significant 
fact that, by extending credit to indus- 
tries, banks lend a hand to industrial de- 
velopment. This has been noticeably 
true in Dallas, where banking and in- 
dustry have gone hand in hand to en- 
gender unparalled progress during the 
first half of the 20th century. 
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A Carrier WEATHERMAKER brings you a brand property 
new kind of living! Now at last...with Carrier’ ; 
an revolutionary idea of positive climate control, t 
H. year ’round air-conditioning... you can en 
nt glorious freedom of a home designed precisely for you 
lic of living. It can be compact or spacious... its rooms,af 
nt as you want them without a thought-to ventil, 
al lems or exposure angles. Cool in the summery 
L. winter...a Weathermaker Home offers 
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COMPLETE STAGE SETS for the breakfast clinic style shows were planned by lan Meredith for the 
fall market season. Mr. Meredith explains his model set to, left to right, Mrs. Velma McKee, Miss Alma 
Shon, Mrs. Kathleen McCoo Bonifield and Miss Kathryn Hamm. 


Fashion Market 


Dallas’ Big Show 


By Horace Ainsworth 


EXECUTIVE PLANNING for the Dallas fashion market is done by Henry Stanley, left, manager of 
the American Fashion Association, and William Goldstein, president. f 
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EAR after year, market after mar- 

ket, 9,000 fashion buyers from 17 
or more states schedule regular trips to 
Dallas. 

They come four times a year, and at 
the end of each market, the top fashion 
salesmen from across the nation have 
filled their order books and start the lat- 
est fashion pieces on their way to store 
windows and dress racks across the 
Southwest. 

Dallas hotels, restaurants, night clubs 
and entertainment facilities also have 
found a few extra zeros added to their 
deposit slips. 

But the return of the buyers time after 
time and the extra dividends they bring 
with them cannot be attributed to luck. 
Behind the “magic” of the five-day mar- 
ket are weeks of careful planning and 
hard work. 

To the people who design the sets, as- 
semble the shows, contact the models, 
plan the publicity, assign the hotel 
rooms, register the buyers and think up 
new ways of entertaining the Dallas buy- 
ers, the market is a full-time business. 

Highly skilled experts in the fields of 
promotion, public relations, journalism, 
designing, photography and art devote 
their talents and professional training to 
making the markets “click.” 

This month the preparation ran full 
scale for the biggest market of the year 
from May 25-30 and possibly the biggest 
market in many seasons. More than 5,000 
buyers were expected to attend the mar- 
ket. Most of the 351 salesmen who are 
members of the American Fashion Asso- | 
ciation, the sponsoring organization, 
have signed up to display some 1,000 
new apparel lines in Dallas. 


REGISTRATION checks from more than 300 
salesmen are carefully recorded by Mrs. Rosa Lee 
McCarter and Mrs. Maude Tims. 
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FASHION PUBLICITY is coordinated by Miss 
Mary McNeill, editor of American Fashions, which 
is sent to some 9,000 prospective buyers. 

The American Fashion Association, 
the market division of the Dallas Cham- 
ber of Commerce, is made up of repre- 
sentatives of out-of-town manufacturers 
from New York to California. 

Officers of the American Fashion As- 
sociation are William Goldstein, presi- 
dent; Ira Woods, vice president; Jim 
Binford, treasurer; Fred Harlan, secre- 
tary, and Henry Stanley, manager and 
assistant secretary. 


PHOTOGRAPHS of fashions play an important part in detailing new styles to prospective buyers. 
Ira Woods, center, vice president of the American Fashion Association, points out the feature of a new 
garment to Miss Billie Rasure, Dallas model. Bob Veeders of Squire Haskins Studio stands ready to 


photograph the final pose. 














39.15¢ goes to Hotels 
19.97¢ goes to Retail Stores 
13.42¢ goes to Restaurants outside Hotels 
6.67¢ goes to Beverages 
6.36¢ goes to Night Clubs 
3.24¢ goes for Local Transportation 
2.11¢ goes for Car, Oil and Gas Services 
| 1.58¢ goes for Theater 
1.06¢ goes for Sightseeing 
6.45¢ goes for other Items 





These facts are from the results of a recent 
survey made by the International Association of 
Convention Bureaus. 
| If your particular business is not on this list, 
remember this: All those on it have employees, 


Randall Davis, Managing Director 





Who Gets the Convention Dollar? 


ADOLPHUS HOTEL ¥ BAKER HOTEL 


and part of their pay comes from convention 
dollars. These employees are Dallas people, and 
they in turn spend their pay with you. 

When a convention delegate leaves his own 
community and comes to Dallas, he brings his 
purchasing power with him. While he is in 
Dallas, he is spending money that otherwise 
would not be spent Aere. 


In the face of these facts it seems almost un- 
necessary to point out that everybody in Dallas 
should strongly support the efforts of the Cham- 
ber of Commerce, and others, to bring conven- 
tions to Dallas. They are big business, and they 


mean business for you. 


Fenton J. Baker, General Manager 
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WORLD TRADE WEEK planners get a miniature picture of how modern airplanes advance interna- 

tional commerce over the ‘globe,’ demonstrated by P. B. Garrett, general arrangements chairman for 

the week-long celebration. Interested observers, left to right, are Ray Martin, Roy Jenkins and Colonel 
i William K. St. Claire. 


Chamber 


Stresses 


World Trade Needs 


ORLD TRADE importance to the 
nation, Texas —and Dallas — is 
recognized by a week-long celebration 
every year, a week that acquaints the 
people with the constant process of 
trading goods with foreign countries. 
The eighteenth annual World Trade 
Week, observed in Dallas May 18-24, 


focuses special attention on the city’s in- 
ternational significance in the trading 
scene. 

Climaxed by a World Trade banquet 
at the Adolphus Hotel the evening of 
Friday, May 23, the World Trade Week 
this year emphasizes the importance of 
world trade as a “two-way street”—in- 





telligent, progressive world trade brings 
unique goods of other countries to Amer- 
ica, and provides outlet for our own sur- 
plus production. 

Special programs by Dallas local 
service clubs, radio spot announcements 
and interviews, and department store 
window displays featuring imported ar- 
ticles keep World Trade Week in the 
public eye throughout the celebration. 

World Trade Week is sponsored this 
year by the international trade commit- 
tee of the Dallas Chamber of Commerce, 
the Dallas Export Import Club, the Dal- 
las Regional Office of the United States 
Department of Commerce, the Dallas 
Council on World Affairs and the Dal- 
las Counsular Corps. The celebration 
has been sponsored on a nationwide 
basis since 1935 by the United States 
Chamber of Commerce. 

P. B. Garrett has been named chair- 
man of the committee for general ar- 
rangements, including the dinner and 
main speaker, for the 1952 session of 
World Trade Week. On the committee 
with Mr. Garrett are H. N. Mallon, Earn- 
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SELLING TICKETS to the World Trade Banquet has been the main job of J. P. Barbosa, far right, 





ticket committee chairman, during World Trade Week. J. N. Fisher holds a sample packet at left while 
H. A. Widdecke and Glen Costin look on. 


est L. Tutt, Harold Volk, Wilbur Rob- 
erts and Joaquin Figuls. 

D. C. Armstrong heads the exhibits 
committee, composed of Mr. Volk, Leon 
Harris and Ray Martin. Chairman of the 
tickets committee is J. P. Barbosa, aided 
by Jacques Villerey and Roy Jenkins. 
Harold Young has been named chairman 
of the publicity committee, of which 
Colonel William K. St. Claire, Don Mc- 


Iver and Jim Chambers are members. 
H. A. Widdecke has been chosen to 
head the speakers committee with Bill 
Hitzelberger and Gerald Mann to assist 
him. Chairman of the schools committee 
are Fred R. Horton, aided by W. T. 
White, W. B. Irvin, W. H. Irons, Richard 
Johnson and Dr. Umphrey Lee. Doc Mil- 
ler, Brad Gibson and Warren Kraemer, 
international trade and travel committee. 


STUDYING THE MAP and getting a world background for World Trade Week are, sitting, left to 
right, H. N. Mallon and Don Ennis. Looking over their shoulders are J. N. Fisher, Ray Martin 
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and Brad Gibson. 























MATERIAL 
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Ray Kenting 
Vapeuows* RA-8411 









1400 MAIN STREET 





Fully-Paid Investment 
Certificates Issued 
$100 to $10,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 


METROPOLITAN BUILDING 


& LOAN ASSOCIATION 





2215 Latimer St. 





THERE’S MONEY 
IN 
YOUR OLD 


STEEL — 
alarmingly scarce 
—needs 2 scrap as well as 12 
pig iron. Now’s the time to scour 
your premises —and turn 
urgently-needed metal 
scrap into ca$h! 


AMERICAN 
IRON & METALS, INC. 


DALLAS 
Phone: HUnter 2861 





RI-5103 
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DIRECTORS ay RESOURCES 
Kant Hopurrzeiie -? Cash and Due from Banks . . . . - - « « $151,132,320.59 
Frep F. FLORENCE U. S. Government Securities. . . . + «© « « 57,276,238.50 
President : 
15 Randa -, State, Municipal and Other Securities. . . . .- 2,821,274.86 
aa ig _/ Stock in Federal Reserve Bank . . .... «© 1,275,000.00 
aoe ey < Big Inc. a . Loans and Discounts . ‘ ° e ° ° ° ° ° ° 218,064,506.34 
R. Epwarp H. Cary 8 
Medical Arts Building ‘ Bills of Exchange and Commodity Loans. . . . 20,179,196.43 
ores -¢ Real Estate — New Building and Equipment. . 5,199,238.00 
OO OE ck ¢ Acceptances — Customers Account. . . . . -; 10,938,653.92 
H: H N ey 
Exec. Vice Pres, Trinity Univ. Ins. Co. TOTAL ° ° ° ° ° ° . . ° . $4.66,886,428.64 
J. M. Hiccinsoruay, Jr. : 
Higginbotham-Bailey Co. L I A B I L I T I E & 
Poccs Wyatt Mosel Bor Work 
res., yai eta ouer orks . 
“cers 7 Capital . . . . . . . . $ 21,000,000.00 
; enas ee eee. EST ae ae ee ee 21,500,000.00 
. L, LATIMER : 
President, Magnolia Petroleum Co. Undivided Profits . ‘ J ° ° 4,868,105.40 47,368,105.40 
W. W. Lyn : — ° 
Prasidens Peace Power & Light Co. || Reserve for Monthly Dividend, Payable April 1, 1952 199,500.00 
A wg: Reserve for Contingencies . . . . + + « «+ 3,518,970.49 
y Lewes’ y. MacNavcuros Reserve for Taxes, Ete. . . . «© «© «© © «© « 2,828,621.91 
res., DeGolyer & MacNaughton 
STANLEY Marcus Acceptances — Customers Account. . . . + -+ 11,163,653.92 
President, Neiman-Marcus Co. ° 
Homer R. MitcHei s Deposits: 
= Chairman, Texas Employers Ins. Assn. Q Individual - - = x - . ‘ 264,481,005.94 
_  Cuartes R. Moore y 
© President, Austin Bridge Company abe... + Soe. eh Meee 
Oe abe aetrcmnbck U. S. Government . . . . 20,289,735.18 —401,807,576.92 
: .H.P: I 
ee: ae Pourtasone iit & Elevator Co. TOTAL wi ° : . wi . “ 7 7 y $466,886,428.64 
& Lawrence S. Pottock : 
President, Pollock Paper Corporation * * * 
Cartes B. Roserts 
é Vice-Pres., Sears, Roebuc 0. ° 
e ee CLAY vaietaspian Assets of the Republic National Company, with capital stock of $3,000,000, 
5, Praia +e Cotton Oil Mills are not included in above statement. The Company owns controlling stock in 
J : the following banks located in Greater Dallas, all affiliated with the Republic 
o£ C. THOMPSON \ . i 
President, Southland Corporation \ National Bank: 
Wain H. Witpes Farr Park NationaL BANK Lakewoop State BANK 
ee epeies Red So Cs, GREENVILLE AVENUE STATE BANK Nationa. City Bank 
HicHLanp Park State BANK Oak Curr Bank & Trust Co. 
Oak Lawn NationaL BANK 
Resources of the Republic National Bank and 
Affiliated Banks aggregate $578,847,089.43 
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A Bed for the Night 


By Rufus Jarman, published by Harp- 
er and Brothers, 309 pages, $3.50. 


OST of the major hotels in Amer- 
ica were built during the business 
boom of the middle twenties, sometimes 
from a crying need and sometimes from 
pure exuberance. But since those whirl- 
wind business days, according to Rufus 
Jarman in A Bed for the Night, “many 
hotel operators have withdrawn into 
their shells . . . impervious to sugges- 
tions that they make real improvements 

. or expansion.” 

In this colorful tale of Ellsworth Mil- 
ton Statler, the former Wheeling, West 
Virginia, bellboy who founded a hotel 
empire, Mr. Jarman points to Dallas as 
an outstanding exception: 

“When John W. Carpenter, a utilities 
executive, was elected president of the 


Chamber of Commerce in January, 1949, 
he announced that Dallas was going to 
have a new hotel, even if the Chamber of 
Commerce had to build it.” 

As it has turned out, Mr. Carpenter 
recently completed his second term as 
president of the Chamber—after accom- 
plishing what he set out to do. The Stat- 
ler chain has agreed, as everyone knows, 
to build a 700-room hotel in Dallas at a 
cost of approximately $11,000,000. The 
Chamber of Commerce agreed to raise 
$1,500,000 and loan it to Statler at two 
per cent interest per year for 15 years. 

Says Mr. Jarman: “The main reason 
the Dallas group wanted Statler, accord- 
ing to Robert L. Thornton, bank presi- 
dent and member of the hotel commit- 
tee, was that the group was impressed by 
the Statler name and reputation, and de- 
sired a ‘class hotel, meaning the top in 
modern-type luxury hotels,’ which they 
felt Statler would build.” 

In A Bed for the Night, Mr. Jarman 
tells how the Statler hotels reached their 
present state of “class” and “luxury.” 
The book is as readable, entertaining 
and anecdotal as a fast-paced article in 
The Saturday Evening Post, on which 
incidentally, Mr. Jarman has been a staff 
writer since 1946. (A former newspaper- 


man and New Yorker staff member, he 
has also contributed to Time, Life, For- 
tune and other magazines. ) 

E. M. Statler, who died in 1928, 
who died in 1928, opened his first hotel 
in Buffalo, New York, in 1907. He en- 
tered the business as a bellboy in the old 
McClure House in Wheeling, West Vir- 
ginia, branched out as a restaurateur, 
and once even operated a billiard par- 
lor. 

The chain, with Arthur Douglas as 
president, now owns hotels in Cleveland, 
St. Louis, Los Angeles, Buffalo, Boston, 
New York and Detroit. Dallas will be 
added to that string as what Mr. Jarman 
calls “one of the fastest growing of 
American communities . . . the center 
of one of the richest and most promising 
areas in America.” 

The beginner of the Statler hotel sys- 
tem was “rugged and plain, with a wide, 
homely mouth,” a man who, even after 
he became successful, still dressed in 
“three-dollar shoes, eighteen-dollar suits, 
carried an Ingersol watch, and wore one 
pair of twenty-five-cent cuff links for 
twenty years. Mr. Statler looked more 
like the late Will Rogers than like Adolph 
Menjou.” 


Mr. Statler coined the old phrase, 
(Continued on Next Page) 





5. M. BATCHELOR OF THE OAK CLIFF 
BANK & TRUST CO., SAYS THIS OF 
DIEBOLD RECORD SYSTEMS... 


“Tt is with pleasure that we take this opportunity 


to recommend Diebold products. From time 

to time, we have purchased Cardineer Rotary Files, 
Safe-T-Stak Files, Safes, Tellers’ Lockers, and 
other items. Please be assured we welcome the 
opportunity to recommend Diebold products.” 





Oak Cliff Bank 


rust Co. 
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ADS BY JURGENS... 










baited with 
special 
merchandising 
"hooks" 


make it easier 
Y) to land 
BIG orders. 


RUSS JURGENS, Advertising 
1009 Camp... DALLAS. . . PR-4387 





INDUSTRIAL and 
COMMERCIAL 
CATERING 
WITHIN 200 MILES 
OF DALLAS 


CA ; 
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“CASA LINDA Lopar 


The Casa Linda FOODMOBILE 
Brings Our Kitchen 
to Your Door! 


LEE BEDFORD 


CASA LINDA 
CATERING SERVICE 


11038 Garland Road Phone FA-2746 


















NORTH? 


3 Fine Trains Daily 
KATY FLYER 

Ly. Dallas Union Station 7:30 am 

Ly. Highland Park - - 7:41 am 

TEXAS SPECIAL 

Ly. Dallas Union Station 6:10 pm 

Lv. Highland Park - - 6:18 pm 
THE BLUEBONNET 

Lv. Dallas Union Station 9:20 pm 

Lv. Highland Park - - 9:28 pm 

PHONE: 

PRospect 7-0311 
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Motion Picture Leaders 
Schedule Dallas Meeting 


XECUTIVES representing more 
than 22,000 theaters will meet with 
leaders of other branches of the theater 
industry from June 9 to June 11 in Dal- 
las to plan a new public relations pro- 
am. 
The Texas Council of Motion Picture 
Organizations will sponsor the meeting. 








Books 

(Continued from Page 29) 

“The customer is always right.” He pio- 
neered standardization in hotel opera- 
tion, was the first hotel builder to install 
circulating ice water in every room, first 
to build a closet for every room, and 
first to put a pincushion with sewing 
equipment in every room. Most of these 
services are considered Statler “musts,” 
such as the free morning newspaper un- 
der the guest’s door, a custom that cost 
Statler $150,000 (for 3,000,000 news- 
papers) last year. 

A Bed for the Night is crammed full 
of anecdotes and light revelations on the 
sometimes outlandishly humorous busi- 
ness of running a hotel. Like the time a 
group of Lebanese threw a native dance, 
to the music of tom-toms, in the lobby 
of the New York Statler at 3 a.m. Or the 
time a playful elevator operator, a young 
boy, switched off the lights and piped: 
“Hold onto your hats, folks, we're go- 
ing through a tunnel!” (Trouble was, 
Mr. Statler himself happened to be in 
the elevator.) ; 

One point is made clear by Mr. Jar- 
man’s text. When the Dallas Statler is 
opened, Dallas will fall heir to nearly 
a half-century of Statler hotel tradition, 
embodied in a form of business which 
has become a characteristic American 
institution —Tom Toney. 


Based on the premise that the theater 
and theater manager are a vital part of 
the community, with responsibility in 
that community, the conference will deal 
directly with theater-community rela- 
tionships, instead of the usual inter-in- 
dustry discussions. 

Billy Graham, noted evangelist, has 
been selected as keynote speaker. Others 
on the program will be such celebrities 
as Ronald Reagon, president of: the 
Screen Actors Guild; George Murphy; 
Dore Schary; Bill McCraw, executive 
director of Variety International ‘and 
former attorney general of Texas; Rob- 
ert J. O'Donnell and Colonel H. A. Cole, 
co-chairmen and founders of the “Movie- 
time, U.S.A.” campaign. 

Highlights of the program will in- 
clude a special luncheon honoring John 
Rosenfield, amusement editor for the 
Dallas Morning News, for his 25 years 
of meritorious service to the motion pic- 
ture industry, as well as other branches 
of the amusement field in Dallas, -and a 
testimonial banquet honoring Mr. O’Don- 
nell and Colonel Cole. 

Paul Short, divisional manager for 
National Screen Service, has been repre- 
senting the executive chairmen in ar- 
ranging this far reaching conference. 
Executive chairmen for the conference 
are Karl Hoblitzelle, president, Interstate 
Circuit, Inc.; Mr. O’Donnell; Col- 
onel Cole; Phil Isley, president, Isley 
Theaters; H. J. Griffin, president, The- 
aters Enterprises, Inc.; Edward H. Row- 
ley, president, Rowley United Theaters, 
Inc.; Henry Reeve, president, Theater 
Owners of Texas; Julius Gordon, presi- 
dent, Jefferson Amusement Company, 
and Claude Ezell, president, Ezell and 


Associates. 








INDUSTRIAL PROPERTIES CORPORATION © 





IN THE TRINITY INDUSTRIAL DISTRICT 





For information on the Trinity Industrial District consult your real estate broker or... 


“Under the 
Skyline 
of Dallas” 


the new home of 
CORE LABORATORIES, INC. 


401 Republic Bank Building © R1-6552 
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Frisco Railway Executives Visit. A visit to this area by Frisco Railway execu- 
tives, J. W. Steadman of New York, left, executive committee chairman, and Clark 
Hungerford, center, president, climaxed the company’s program of complete Dieseli- 
zation of their 407 engines. One of the Dallas welcoming party was Hyman Pearl- 
stone, right, president of the Higginbotham-Pearlstone Hardware Company and a 
director of the Frisco line. The industry’s switch to Diesel has been gradual, begin- 
ning the program in 1948, and only two or three other lines have completed their 
Diesel programs. Meeting the 42 directors and officials of the Frisco Railway Com- 
pany also were Ben H. Wooten, president; J. Ben Critz, vice president and general 
manager, and other members of the Dallas Chamber of Commerce. Dallas directors 
of the Frisco line, besides Mr. Pearlstone, are W. S. Mosher, Jr., assistant secretary 
and treasurer of the Mosher Steel Company, and G. K. Weatherred, president of the 
Dallas Transfer & Terminal Warehouse Company. 
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Triples Size. The B & B Electric Com- 
pany has under construction a new 5,000 
square foot building in the Trinity Indus- 
trial District at Manufacturing and Levee 
streets. Ben O. Barnard and William J. 
Hand are co-owners. The new building 
will triple the amount of space the com- 
pany now occupies at 1315 Levee. The 
new plant will have air-conditioned of- 
fices and warehouse space and is pro- 
vided with truck docks and rail facilities. 
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Cotton Bowl To Be Resurfaced. A 
long range face-lifting project at Fair 
Park has begun with the resurfacing of 
the west side of the Cotton Bow] stadium. 
The stadium’s facade will become a light 
terra cotta. About 54,000 square feet of 
surface will be refinished. Several other 
State Fair buildings will be painted this 
spring and summer to give them a new 
look for the 1952 exposition in October. 
Repainting of the old Coliseum building, 
now a warehouse rented to Goodyear 
Company, has already begun. 


DALLAS « MAY, 1952 


New Appliance Firm. Tri-Cities Appli- 
ance Store has been opened at 5212 West 
Lovers Lane. Frank A. Riley is president 
of the firm, one of the few local stores 
with appliances in complete operation for 
demonstration purposes. Tri-Cities car- 
ries a full line of General Electric appli- 
ances, Western Holly gas ranges and Fed- 
ders room air conditioners. Mr. Riley was 
associated with General Electric Com- 
pany for 18 years and for seven years was 
district representative for General Elec- 
tric in Dallas. 
ee 


Buys Club Property. A newly formed 
corporation has bought the early-day 
mansion that now houses the Cipango 
Club at 3418 Gillespie Street and the sur- 
rounding 1.4 acres of land for an esti- 
mated $275,000. Members of the corpo- 
ration, Edward Zimmerman, president; 
John Erhard, vice president, and I. L. 
Mann, secretary, bought the contents of 
the building and the lease from E. P. 
Lamberth and H. D. Lewis. 














George M. STYART / 


1422 Commerce St. RAndolph 5175 














"60 Years in Dallas"’ 


J. W. LINDSLEY & CO. 


Realtors 


Our 60 years’ experience in handling 

Real Estate in Dallas enables us to 

give quick and efficient service in fill- 
ing your needs. 


We Specialize in Industrial Property 
1209 Main St. ¢ Phone RA-4866 
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NO CHARGE TO EMPLOYER 
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PRAETORIAN BUILDING 


EMPLOYMENT SERVICE 
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Chamber Directors 
Elect New Members 


EW MEMBERS of the Dallas Cham- 

ber of Commerce were approved 
this month by the Chamber’s board of 
directors. 

Recent additions, with information re- 
garding their business addresses, firm 
representatives, and type of business are 
listed below: 

George M. Underwood, Jr., 3841 
Centenary; builder. 

Hugh B. Williams Manufacturing 
Company, 2946 Oak Lane; manufac- 
turing hole diggers. 

H. B. Mobley and Bert W. Speed, 
3812 Caruth Boulevard; cement con- 
tractors. 

Allied Art Stone Company, 3351 
Crestview; E. C. Cearley; architectural 
cast stone. 

Louise W. Kahn, Inc., 6039 Berk- 
shire Lane; retail drapery and upholstery 
fabrics. 

Frank Smith & Sons Poultry Com- 
pany, 115 South Patton; L. G. Cum- 
mings. 


Acre Service, 1339 Levee; Gordon 
M. De Jarlois; air conditioning and re- 
frigeration. 

Costello Brothers, 4524 Lovers 
Lane; real estate. 

Permagrain Corporation, 1103 
Levee; Franklin E. Hodgkins, south- 
wester manager; wholesale furniture re- 
finishing. 

Clifford J. Lane, 408 Melba Build- 
ing; architect. 

Office Equipment Company, 1304- 
10 Young; William C. Davis, Jr., retail 
office furniture. 

Texacone Company, 2007 West 
Commerce; George W. Gorman; manu- 
facturing high pressure packing mechan- 
ical equipment. 

Royal Grill, 1324 Commerce; Arley 
Watkins; restaurant. 

The Fletcher Company, 2915 Gas- 
ton; Carl Fletcher; heating equipment. 

Texas Composing Service, 17081, 
Commerce; John R. Gascoigne. 


Boedecker & Sons, 117 North Lan- 


caster; W. C. Boedeker; general store. 

Pioneer Steel Rule and Die Com- 
pany, 1213 Hord; E. R. Burden. 

Texas Terrazzo Company, 1927 
Adeline; Dante Biasatti; contractors. 

Breen Microfilm Service, 2011 
Cedar Springs; Tom Breen. 

Metro Warehouse Company, 2110 
North Broadway; M. L. Willows. 

Balisteri Tile Company, 2821 Gil- 
ford; Joe F. Balisteri; tile and terrazzo 
installation. 

Shelburne-Ellis Company, 6143 
Dunhaven Road; Thomas B. Ellis; home 
builders. 

Herrington Tire Company, 1101 
South Harwood, W. P. Herrington; re- 
tail tires. 

Lone Star Home Improvement 
Company, 916 West Commerce; J. H. 
Millman. 

Housewares Distributing Com- 
pany, 918 West Commerce; R. D. 
Boren; wholesale housewares. 

Paint Contracting Company of 
Texas, 212-14 South Tyler; Wayne C. 
Freeman, 

Powell Advertising Agency, 3106 
Fairmount; Ben G. Powell. 

United Tile Company of Dallas, 
Ine., 2201 North Lamar; Joe Bonnett. 








Sp More 
Than 
(cindblenias 





...when the U. S. Rubber Company, 
Dallas Division, chooses fine steel 
desks and comfortable Goodform 
Aluminum Office Chairs by the Gen- 
eral Fireproofing Company. It is the 
recognition one company gives an- 
other that maintains their own high 
standards of quality in production. 
The finest quality is represented in 
these and all office products found at 
STEWART OFFICE SUPPLY 
COMPANY ... winner of the 1951 
Brand Names Foundation’s National 
Award... because of their faith in the 
satisfaction given by quality. 





CALL 


an 


STATIONERS @ OFFICE OUTFITTERS 
1523 COMMERCE STREET = PHONE PR-8581 
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Atlas Plumbing & Heating Com- 
pany, 7807 Inwood Road; Philip 
Gremm. 

Midway Liquor Company, Inc., 
316 Cadiz; C. E. Hightower; retail. 

Burden Air Conditioning Com- 
pany, 1321 Plowman; C. L. Burden. 

Southwestern Securities Com- 
pany, 814 Mercantile Bank Building; 
Hugh Bradford; investment banking. 

Gulf Coast Rent - A - Car - Truck 
Company, 1908 Jackson; Fred C. Wes- 
ton. 

Stanley Drug Company, 3111 Can- 
ton; H. O. Stanley; wholesale drugs. 

Barron Brick Company, Palmer, 
Texas; L. Houston McClain; manufac- 
turers of Barron Brick. 

Crisp & Vaughan, 4516 Mocking- 
bird Lane; A. S. Crisp; cement finishers. 

W. E. Dean & Company, 4252 
Harry Hines Boulevard; W. E. Dean; 
manufacturers agents and distributors. 

The Ashton-Richards Company of 
Texas, 5330 Harry Hines Boulevard; 
Gill W. Gulledge. 

Buchanan Truck Company, 255 
South Industrial; C. C. Buchanan; truck 
dealer. 

Van & Long Concrete Construc- 
tion, 4515 Prentice; Harold Lloyd Van. 


Tidy Didy Wash Company, 3116 
Armstrong; C. R. Leatherwood; C. F. 
Leatherwood. 

Texmen, Inc., 1402 North Indus- 
trial Boulevard; Charles Stripling; dis- 
tributor for Mengel products. 

Amco Supply Company, 2400-A 
Uvalde; Alfred Massheder; wholesale 
plumbing supplies. 

Southwestern Plywood & Door 
Company, 1431 Levee; F. D. Eggers; 
wholesale plywood. 

K-D Manufacturing Company, 304 
South Rock Island; M. M. Key; manu- 
facturing hydraulic equipment. 

Miller Coach Company, Irving, 
Texas; W. H. Miller. 

Executive Engineering Company, 
215 North Preston; Gus S. Papas; Sid- 
ney L. Clair; engineering service. 

Dr. Brooks Bell, 4150 Mockingbird 
Lane; orthodontist» 

Bug-a-roo, Inc., 3405 Main; J. O. 
Cloyd; insect control. 

French Boy Products of Texas, 
4204 Main; E. S. Ware; distributors of 
French Boy Pop Corn. 

Horsley’s Furniture, 4118 West 
Jefferson; Albert Horsley; custom-made 
cabinets. ; 





ONE-TIME CARBON 


snap-out 


forms 












A Distinguishea 


Downtown Address 


FOR RENT 













New 20-story building, at Bryan and Bullington 
Streets, in the heart of downtown Dallas . . . ultra- 
modern construction, with air conditioning 
throughout ... one block from Post Office... one 
block from retail shopping center. Office space on 
12th through 15th floors available for occupancy 
when building is completed in early 1953. 


4 FLOORS AVAILABLE 
THROUGH TEXAS POWER & LIGHT CO. 
FOR RENTALS see Cc. J.RUTLAND 







The New Fidelity Union Building 


READY FOR OCCUPANCY 
EARLY IN 1953 


TEXAS POWER & LIGHT COMPANY : 


723 INTERURBAN BUILDING e PR-8OII 
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Joe Fechtel, President of 


WESTERN HATCHERIES 


says: “Millions of chicks a year require a lot 
of paper and office detail work ... that’s why 
all of our Hatcheries have adopted 


OGERSNADpP 


DA & &.A SD 


Miss Harris, Office Manager of West- 
ern’s Dallas office, says: “It would be 
virtually impossible for us to handle the 
large volume of orders we receive each 
day without RogersnaP Dallas Business 
Forms or the addition of considerably 
more personnel. We find RogersnaP the 
ideal form for smooth, efficient opera- 
tion of our office detail.” 







Investment Consultant. Berry Boyd 
has recently joined Dallas Rupe & Son 
as Northeast Texas representative. He 
will specialize in consultation with in- 
dividuals, communities and special in- 
vestment groups. His territory will in- 
clude Sherman, Denison, Denton, Green- 
ville, Paris, Bonham, Clarksville and Sul- 
phur Springs. He is a graduate of the 


Western Hatcheries are the largest producers of baby chicks in the aa 

Southwest, featuring quality bred beatieestnne chicks that are famous ret ae of CET — mn sa a 
for fast feathering, fast growth and high feed efficiency. This has oflinnyp teres: iors Mla neo wes, Men 1 
made Western Hatcheries’ chicks favorites with growers throughout Business Administration. 

the Southwest... year ‘round production helps stabilize the broiler os ay ig 

morket, affording steady income to growers and lower prices to 

consumers...a good reason why Western Hatcheries are the ROBERT C. BLAND of the Fuller- 


Bland Lumber Company was elected a 
director of the Lumbermen’s Associa- 
tion of Texas at its sixty-sixth annual 
convention. 


Southwest's largest. 


ee 


Fie 


IRVING D. PORTER, architect-con- 
sultant, has opened his own office at 6910 » 
Robin Road. He is a member of the 
American Institute of Architects and has 
had headquarters here since 1920. Mr. 
Porter has worked more than 49 years 
with the Public Buildings Administration. 


T097 


Big Businesses and small have found RogersnaP Dallas Business : 

Forms the answer to efficient office operation. If you are not yet WELTER B. JONES hes been ap- 
using carbon interleaved forms it will pay you to find out how 
RogersnaP Dallas Business Forms can modernize and streamline 
your office details. If you are using carbon interleaved forms from 


pointed sales manager for Leeco Prod- 
ucts, Inc. Mr. Jones formerly was Dallas 
district sales manager for a sugar com- 


other sources it will pay you to investigate the services and econ- pany for five years. The Leeco Products 
omies of RogersnaP Forms manufactured right here in Dallas, manufactures Leeco, an all-purpose 
providing personal attention and fast service . . . delivering forms cleaning liquid for rugs, upholstery, 
when you need them. woodwork and floors in homes, commer- 
Call Riverside 5816 and let us show you how RogersnaP Dallas cial buildings and industrial plants. 
Business Forms can streamline your office operations. Haga 

TELEPHONE THOMAS O. SHELTON, JR., Dallas 


attorney, has been named chairman of a 


Dp j R1I-5816 
Ys ——_ taxation committee of the American Bar 
Association to study federal estate and 
pomp gigendy: fl E S S F 0 R mM S gift taxes. Mr. Shelton is a partner in the 
. law firm of Leachman, Matthews and 


“THE LARGEST HOME-OWNED BUSINESS FORMS MANUFACTURER IN NORTH TEXAS” Gardere. 
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It's Springtime...in Dallas! 


In the Picture: 


Baseball means Springtime . . . in Dal- 
las or most any city in the U. S. The 
photograph above shows Joe Whitley, 
Southern Methodist University first base- 
man, stretching for the putout as Texas 
University’s Paul Mohr races for the bag. 


Across the diamond, watching the 
play is Denny Davidson, Mustang pitcher. 
This Southwest Conference game took 
place recently at SMU’s Armstrong Field. 


REGARDLESS of the season, and regardless of whether 


performing a service to the public, good 


Go to 


Haught 


3116 


your business is selling merchandise, or 


printing is bound to help you do a better job! 


COMMERCE 


on Brothers 


for Better Printing 


STREET 


PR-2583 
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BINSW 


CALL US FOR 


Lass 


OF EVERY 
DESCRIPTION 
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ANGER 


OUT FRONT... DALLAS ~ 
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J. C. PENNEY CO., inthe W. W. Caruth, Jr., 
development in Inwood Plaza, is one of the 
most modern, streamlined retail outlets in the 
State. Its distinctive architecture is marked by 
considerable use of Libbey-Owens-Ford Pol- 
ished Plate Glass and an unusual shadow-box 
type of display windows. 


BINSWANGER of Dallas is proud 
to have cooperated with architect 
Walter W. Ahlschlager; contractor 
J. Lawrence Jones} and Mr. Caruth in 
furnishing Polished Plate Glass, hand- 
some Brasco awning box display win- 
dows, Hollobilt aluminum entrance 
doors and frames, Tuf-flex Glass Doors, 
and Brasco Safety-Set store-front metal. 


2019 N. Lamar Phone PR-7751 
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IN DALLAS Last Month 


Fly the 51 PIPER PACER—125 h.p., 
4-place, 125 m.p.h. 


AIRCRAFT BROKERS 


Outstanding values in all types of air- 
craft. Sale or trade. Priced from $600 up. 


AERIAL ADVERTISING 


Moderate rates. Guaranteed service. Ef- 
fective. Call us for complete details. 


Sears’ Executives Promoted. Richard L. Tayloe, left, of the Sears, Roebuck G. I. FLIGHT TRAINING 
VA-Approved flight and instrument train- 


and Company has been promoted from manager of the Dallas stores to vice president ing. Qualified instructors. Private instruc- 
in charge of Sears’ Southwest territory. Succeeding him is Charles D. Troyer, right, Ce ROE Weare 

as group manager of the company’s three-store retail operations in Dallas. Mr. CHARTER SERVICE 
Tayloe has been with the company since 1928. In his new capacity, he will have PHONE FA-2069, FA-0123 

55 stores and the Dallas mail-order plant under his guidance. He will supervise the 
company’s retail and mail-order operations in Texas, New Mexico, Oklahoma and 
parts of Arkansas and Louisiana. Mr. Tayloe is a member of the Greater Dallas 
Planning Council. Mr. Troyer’s promotion to group manager marks his seventeenth 
anniversary with Sears. He joined the company in South Bend, Indiana, in 1935. 
He has been manager of the Oklahoma City store since 1944. 


WHITE ROCK AIRPORT 
JOHN WEST ROAD DALLAS 
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ESTEVE BROTHERS 








Here’s a section of the attractive main office of 


Esteve Brothers... completely furnished by Bennett 


Printing Company. 
Another: Junitre installation 





Completely adjustable, 
posture supporting STENOG- 
RAPHER’S CHAIR. Four differ- 
ent key adjustments make 
this chair “custom designed” 
for every person. Foam rub- 
ber cushion, ball bearing 
casters with 2” wheels and 
exclusive “Shu-Guards.” 
Metal. chassis guaranteed for 
life! Plastic covered, $44.90; 
Claremont fabric covered. 
$47.40. 











LITHOGRAPHY 
OFrice FURNITURE MYST Some ar a Tem A 


een, » «F879 CORSICANA - DALLAS, TEXAS 














a sae | TELEPHONE RIVERSIDE 3201 





serving the southwest for 67 years 








1952 Lay Churchman. Theodore P. 
Beasley was chosen “Lay Churchman of 
the Year,” by the Washington Pilgrim- 
age, Inc., a nonprofit institution formed 
to promote a better understanding of the 
part religion plays in America. This 
month, Mr. Beasley journeyed to Wash- 
ington to receive the honor for his work 
with youth groups and for interdenomi- 
national religious harmony. Mr. Beasley 
is president of the Republic National Life 
Insurance Company. He is a member of 
the board of the East Dallas Christian 
Church, chairman of the church’s finance 
committee and chairman of the finance 
committee of the Greater Dallas Council 
of Churches. 


: ee SE 


T. C. (BUDDY) GARRETT, auto 
supply dealer of Dallas, has been elected 
president of the 1953 Southwest Auto- 
motive Show which show directors have 
set for March 26-29 in Dallas. Other local 
officers are T. H. EVERETT, vice presi- 
dent, and JOHN HARVEY, treasurer. 


Pi SF 


DICK HAGGARD has been appointed 
general service manager of Packard 
Automobiles, Inc., located at 2201 Live 
Oak. Mr. Haggard has been associated 
with Packard in Dallas 19 years. His 
large staff of mechanics, body repair 
men, painter trimmers and lubrication 
experts includes ten men who have a 
total of 170 years’ service with Packard. 


ae ake. 


R. A. ACKER has been named division 
manager for the Northeast Texas divi- 
sion of Southwestern Bell Telephone 
Company. Mr. Acker was formerly dis- 
trict manager for the firm in Waco. He 
succeeds C. L. STEWART, who was re- 
cently named staff manager for Texas. 
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SAY MANY 
SUCCESSFUL 
FLEET 

OPERATORS 


Here’s Why: 


“Osage takes care of everything” 

. supplying as many cars and 
trucks as you need, when you need 
them. Consider these money- and 


time-saving features: 


1. No Investment 

2. No Maintenance 
3. No Insurance 
4. 


Rental is Direct 
Tax Charge-Off 





For Full Information 
Phone, Write or Wire 


OsAGE 
Keutals, Jue. 


1914 N. HARWOOD ee Riverside 4763 
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Chamber Research Assistant. Wil- 
liam A. Rosamond has been appointed 
research assistant in the industrial de- 
partment of the Dallas Chamber of Com- 
merce. He will join the Chamber staff on 
June 1, succeeding Stewart Mitchell, who 
is now associated with the Allstate In- 
surance Company. Mr. Rosamond gradu- 
ated from the University of Texas and 
became junior clerk on the administra- 
tive staff of the Texas Unemployment 
Compensation Commission in Austin. 
Since that time he has been associated 
with the United States Employment 
Service, the regional office of the War 
Manpower Commission and the Texas 
Employment Commission. 





New City Manager, Elgin Crull, who 
has been assistant city manager since 
January 1, 1950, has been appointed city 
manager for Dallas. The city council 
voted unanimously for the former re- 
porter for the old Dallas Journal. Mr. 
Crull has been with the city since he 
started as assistant to the city manager 
in 1939, except for a period when he 
served in the Air Force. A native of Ken- 
tucky, Mr. Crull attended Purdue Uni- 
versity and the University of Missouri 





School of Journalism. 














Wari ash® 


Renting 











HINTON & LOCKE, INC. 
Real Estate Loans 
305 North Ervay 
Phone RI-4663 











FORREST ano COTTON 
Consulting Engineers 


Praetorian Building 


Phone RA-4341 Dallas 
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Another Reason 
Your Convention Will 


Be a Success in Dallas 
jproeman Decorating Serwice 


e Exhibit Booths — Drape and Wood Veneer 





e Chrome Furniture Rentals 

e Signs 

e Stages — Platforms — Drapes 

e Flags — Street Lines — Building Decorations 
e Christmas Decorations for Streets 


e Display — Designers and Builders 





OFFICIAL DECORATORS We Have the Size—Staff 


For the National Convention U. S. Spirit—P lus 20 Y ears Ex- 


Junior Chamber of Commerce . os 
eriénce Servi - 
Convention Exhibit Pp ce Servicing Con 


Float Builders for the Jaycee ventions, Trade Shows, 


“Parade of States” Fairs and Sales Meetings. 











FREEMAN DECORATING CO. 


3004 Commerce St. Dallas, Texas Phone PR-6868 
Kansas City Des Moines Omaha 
Helping Make Dallas the Convention Center of the Southwest 

















ART METAL, SIKES 
& JASPER CHAIRS 


TOp QUAL Ty 


PLIES 


FILING SYSTEMS 

















Joins Loan Association. Frank J. Phil- 
lips has joined the staff of the Dallas Fed- 
eral Savings & Loan Association. Mr. 
Phillips, formerly with the First National 
Bank, will be assigned to duties in the 
association’s savings and investment de- 
partment. He is now serving as a director 
of Dallas Junior Chamber of Commerce. 


Te. ae 


LESLIE H. TRUE has been elected 
president of the Magnolia Pipe Line 
Company. J. L. Latimer, former presi- 
dent, has been elevated to chairman of 
the board. Other elections include that 
of DON R. FORD, assistant manager of 
pipe lines and board member, as vice 
president, and A. T. GLOVER, general 


superintendent, as board member. 
a aes 


PAUL H. ASHENHUST, Dallas police 
captain, has been elected chairman of 
local peace officers who are graduates of 
the Federal Bureau of Investigation’s 
national academy. DETECTIVE CLAR- 
ENCE E. OLIVER was elected secretary. 
The group will send representatives to a 
state meeting of the academy graduates 
to be held in San Antonio later this year. 


tae Pye 


L. J. BLAIZE, vice president of the 
Dallas Power & Light Company since 
1950, has been appointed vice president 
in charge of engineering and system op- 
eration. He will be responsible for the 
supervision of the engineering, distribu- 
tion and plant departments of the com- 
pany in this capacity. 

7 7 7 

JAMES J. KILLMAR has been pro- 

moted from assistant manager to man- 


ager of the claim department of Republic 
National Life Insurance Company. 
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Business 
Opportunities 














EDITOR'S NOTE: The Dallas Chamber of Com- 
merce cannot guarantee any firm or individual 
mentioned in this col All stat ts are 
those of the firms or individyals, and it is sug- 
gested the usual investigation be "made in each 
instance. 





The following firms are seeking 
representation in Dallas and _ vi- 
cinity: 

American Fertilizer Company of 
Texas, P. O. Box 28, Beaumont, is seek- 
ing a dealer for Dallas for their rapid- 
gro fertilizer. 

Brown-Brockmeyer Company, 
Dayton 1, Ohio, wishes to secure the 
services of a manufacturers’ representa- 
tive for their products, including all 
types of electric motors and electric 
grinders, 

Standard International Corpora- 
tion, 120 Wall Street, New York 5, New 
York, is seeking a manufacturers’ repre- 
sentative for a variety of steel products 
which are imported from Europe and 
Japan. 

Knitster, Inc., 860 South Los An- 
geles Street, Los Angeles 14, California, 
wishes to contact a salesman for the 
Dallas area to sell to retail outlets a com- 
prehensive line of children’s knit shirts. 

Young Radiator Company, 709 
South Marquette, Racine, Wisconsin, is 
looking for a sales engineering repre- 
sentative for the Dallas area to handle 
their line of shell and tube heat ex- 
changers. 

Ontario Wood Works, 559 Brooks 
Street, Ontario, California, is now ex- 
panding sales from their local area of 
the Lazy Sather, frictionless rotary hard- 
ware product, which has been manufac- 
tured for two years, and wishes to ap- 
point a manufacturers’ representative, 
preferably an agent that already repre- 
sents a manufacturer of builders sup- 
plies, in this area. 

Thomas Phillips, distributors, Post 
Office Box 732, Jacksonville, Florida, is 
interested in contacting a manufacturer 
or producer of a product or service who 
is desirous of obtaining sales representa- 
tion in the Jacksonville area. 

Staplex Company, 68-72 Jay Street, 
Brooklyn 1, New York, is seeking a rep- 
resentative in this area of their Staplex 
Automatic Electric Stapling Machine. 
They would like representative to be in 
the office machinery or packaging 
machinery field. 


DALLAS ¢ MAY, 1952 








Appraisal Engineering Service, Inc. 
Scientific Valuations in the Southwest 
Over 30 Years Experience in Appraising Lands and Buildings 
Porter Lindsley T. J. Hayman 


Phone JU-0511 


Henry P. Inge 


2115 Butler Street Dallas, Texas 









NO MATTER YOUR LIFE INSURANCE NEED 


there’s a Southwestern Life policy 
to meet your requirements 


FAMILY PROTECTION ‘e BUSINESS LIFE INSURANCE 
GROUP LIFE INSURANCF 
ANNUITIES e PENSION PLANS 








J. N. FISHER, Realtor 


‘Investment Properties Exclusively" 


Leasing Agent 


F Statler Hotel: Merchandise Mart 
1405 MERCANTILE BANK BUILDING, DALLAS, PHONE RI-4675 

















“Serving Dallas for Over 40 Years” 


BUILDING MATERIALS FOR INDUSTRY AND HOME 
UNIQUE SASH BALANCES ¢ BUILDERS’ HARDWARE 
e PAINT and MOULDINGS e MECHANICS’ TOOLS 

¢ LUMBER and SHINGLES ¢ LIME and CEMENT 

e SASH and DOORS ¢ WALLPAPER 


ra 


9 - ie 


Your & Gucldtug Stor € 


MR HOMER io) 


106 E.JEFFERSON 
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We Have Only the One Location 
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ATTORNEY GENERAL Price Daniel, left, candidate for the United States Senate, and Secretary of 
State John Ben Shepperd, center, candidate for attorney general, sat right by the stage to see newsmen 
make fun of their political aspirations. They were joined by State Senator George Parkhouse of Dallas. 





Press Club 


(Continued from Page 15) 
Hotel came next—the sizzling big show. 


The chorus was first, shouting “You 
may think we’re bluffing but if your shirt 
has stuffing, brother, we'll put you on 
the spot.” 

A skit featuring President Truman fol- 
lowed. The “Secretary of State” sang 
something about financing foreign coun- 
tries until the United States is poor, and 
occasional references were made to cor- 
ruption in government. With his military 
aide, “Harry Vaughn,” weeping on his 


PRESIDENT Frank Chappell of the Press Club of 

Dallas tells the audience of 500— including about 

100 Headliners — about the club's achievements 

and plans. Watching is the Reverend Gene Atkins, 

associate pastor of Tyler Street Methodist Church, 
who gave the invocation. 
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shoulder, “Truman” then sang to the 
tune of “September Song”: 
Pp 8 


“,..it’s a short while from now to 

November ... 

“Oh, those golden sprees | enjoyed 
with you, 

“Those golden bucks I’ve spent with 
you. 

“But the loot dwindles down, it ap- 
pears we are through. 

“September ... November...” 

Then came brief skits on Facts Forum, 
Senator Lyndon Johnson, former Con- 
gressman Ed Gossett and Congressman 
J. Frank Wilson. Two women with thick 
Yankee accents sang a complaint about 
Texans drooling over black-eyed peas and 
freezing during sudden blue northers. 

One of the highlights of the show was 
a duet by “Governor Allan Shivers” and 
“Attorney General Price Daniel,” poking 
fun at the fact Governor Shivers hesi- 
tated to run for Senator Tom Connally’s 
seat and that Mr. Daniel did—and may 
get it. 


To the tune of “Dixie,” then went: 


“Oh we wish we was in Congress, 
hooray, hooray .. .” 


Governor Shivers sang: 











CLOUD 


Employment Service 


“The Right Person for the Right Position’’ 


Since 1929 


Solve your personnel problems 
by calling... 


PR-4821 
We have Executives, Office, Sales, 


and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 


H. NESTOR DuVALL, Manager 


National City Building 
DALLAS 1, TEXAS 


No Cost to the Employer 














“1 thought that I would play it clever | 
“Thought OF Tom would live forever.” | 


And Daniel: 


“All I do is just keep walkin’ 
“Let OV Tom do all the talkin’.” 





MORTGAGE 
LOAN $ 


COMMERCIAL AND INDUSTRIAL 
BUILDING LOANS 
RESIDENTIAL, CONVENTIONAL, 
AND F.H.A. 


TO BUY, BUILD, REFINANCE, REPAIR 
OR REMODEL—BEST INTEREST RATES 


Loans approved from plans and 
specifications on proposed buildings. 


SOUTHERN TRUST 
& MORTGAGE CO. 


“Established 1924°' 
Approved FHA Mortgagee 
F. M. LOVE, Ch. of Board—AUBREY M. COSTA, Pres. 
1302-4 Main Street Phone R1-5551 
INSPECTIONS, COMMITMENTS on CONVENTIONAL 
LOANS IN 24 HOURS 
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Shivers: 
“Now I’m stuck in my old teepee 
“Unless they let me run for Veepee.” 


Then, to the melody of “Four Leaf 
Clover,” Henry Zweifel, a big Taft man, 
sang: 

“We're growing sour on Eisenhower 

“But we have been sour before. 

“Why should we notice-the voters’ 

desire 

“When Senator Taft has the stuff we 

require.” 


The song, to the tune of “The Night Is 
Young and You're So Beautiful,” sung 
by Eisenhower man, Jack Porter, was 
the showstopper. 


It went like this: 
“The year is young, it looks so beau- 
tiful 
“Here among the grass roots, dutiful 
voter, open your heart. 
“Don’t you know Taft's isolational? 
“Turn to Ike for he’s sensational.” 


And a little later: 
“Though we know we ain’t kissable 
“And our odor is strong 
“Any dream is permissible 
“We been dreaming so long.” 


Another skit razzed the warring Com- 
missioners Court and its difficulties with 
the county road program. Then the City 
Council came in for a bad time, especially 
“Mayor J. B. Adoue, Jr.,”” who blamed 
everything from dog pound conditions 
to earthquakes on City Manager Charles 
C. Ford (who resigned the day of the 
dinner, forcing the script writers to in- 
sert a few fresh lines). 

The show was produced by Sid 
Pietzsch and directed by Vin Lindhe. Lee 
Bond was chairman of the gridiron din- 
ner committee. Others included Chris 
Hobson, Mike Dickinson, Martha Cole, 
Bruce Henderson, Luise Putcamp, Sr., 
Gail Pitts, Sam Holmes, Mr. and Mrs. 
Al Cahn and Werner Renberg. 








KATHLEEN McCOO BONIFIELD, 
Dallas playwright, has been awarded 
first prize in the Houston Little Theater 
Guild’s fifth annual play contest for her 
original script, “There Was An Old 
Woman.” Miss Bonifield is author of the 
play, “Too Little, Too Late, My Love,” 
which the Dallas Little. Theatre pre- 
sented this year. ALAN ALLEN won 
honorable mention in the Houston con- 
test. 

Uy aie 


DR. ROBERT H. LORENZ has been 
named House of Delegates speaker of 
the Texas Association of Osteopathic 
Physicians and Surgeons. 














EUGENE S. WILHELM has been pro- 
moted to assistant to the director of 
Magnolia Petroleum Company’s field re- 
search laboratories in Dallas. Mr. Wil- 
helm, a 1940 graduate of the University 
of Texas, joined the research staff five 
years ago as a physicist. 
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MISS MILDRED ALEXANDER, 
teacher at the Roger Q. Mills School, has 
been named president of the Dallas As- 
sociation for Childhood Education. She 
was the Dallas delegate to the associa- 
tion’s convention in Philadelphia, Penn- 
sylvania. 
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PHOTOSTAT PRINTS 





Southwestern Blue Print Co. 
1801 Commerce Street Phone RA-8084 
AIR CONDITIONING 


BAKER REFRIGERATION 


TEXAS 
REFRIGERATION & 
ENGINEERING CO. 


158 Express—Dallas—PR-3224 
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_{) SUPPLIES... for Industry 


Walworth Lubricated Plug Valves, Brass 
Valves, Iron Body Valves, Malleable and Cast 
Iron Fittings 
Steel Pipe 
Brass Pipe 
Minneapolis-Honeywell, Mercoid and 

General Controls 

Fabricated Meter Runs and Gas Service Tees 


Wrought Iron Pipe 
Gauges 


Tube Turns, Inc. Welding Fittings 
A Complete Line of Tools 


A complete line of materials for industrial piping, air condi- 
tioning piping, plumbing and beating. 


SUPPLY COMPANY Inc. 


®@ INOUSTRIAL SUPPLIES 





2034 AMELIA STREET, DALLAS 
316 $O. GLENWOOD BILVD., TYLER 





PLUMBING @ HEATING 
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Women in Business 














BARBARA GENTRY 


arbara bentry 


By Joseph Sterne 


HE plush lobby of the new Dr. 

Pepper Company plant out on 
Mockingbird Lane is becoming quite 
the tourist attraction. Visitors like to 
gawk at the tear drop pillars made of 
Roman travertine marble that soar 21 
feet, six inches to the ceiling. They’re 
also impressed by four murals about the 
carbonated beverage industry, and by 
the free-shape walnut walls that enclose 
3,000 feet of floor space. 

Odds are, however, that a visitor’s 
most lasting impression will be of a 
pretty, pint-sized receptionist named 
Miss Barbara Gentry, who bubbles more 
than a bottle of Dr. Pepper. 

“Just a tiny thing, she sits behind her 
desk and rules that lobby like a court,” 
says a Dallas advertising man. “Some- 
how, she makes you feel you’re the Num- 
ber One Guy every time you drop in. 
When you walk in the door, you can feel 
that proverbial red carpet rolling at you. 


ae 


And at the end of it there’s Barabara, 
asking if you would like a bottle of Dr. 
Pepper.” 

Miss Gentry greets upwards of 15,000 
people a year to the Dr. Pepper plant. 
Dallas, as the company’s central head- 
quarters, draws bottlers and distributors 
and advertisers from all over the coun- 
try. 

The little receptionist rarely forgets a 
name. “She met a distributor from At- 
lanta once, then called him by his right 
name when he came in again six months 
later,” says a Dr. Pepper employee. 
“Sometimes, Barbara will forget after 
one round, but if she meets a person 
twice, it’s a cinch.” 

Miss Gentry calls herself Dr. Pepper’s 
first point of public relations. “The trou- 
ble with most receptionists,” she says, 
“is that they and their bosses don’t re- 
alize how important a first impression 


te 
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This impression often brings in let- 
ters to Dr. Pepper big shots lauding Miss 
Gentry. And because a lot of Dallas peo- 
ple have found that Miss Gentry makes 
a good impression of the fifth, fiftieth 
and five hundredth meeting, the dark- 
haired girl has placed as one of three 
finalists in the Alice from Dallas Con- 
test. The winner will be chosen at the na- 
tional Junior Chamber of Commerce 
meeting in Dallas next month. 

Miss Gentry tries to wow every visitor. 
Often, around closing time, wives of Dr. 
Pepper employees drive by to pick up 
their spouses. Miss Gentry runs out to 
chat with the wives and play with their 
youngsters. 

Some youngsters, however, come 
alone. Each summer, two little boys stop 
by about twice a week and demand to 
be taken on a tour of the plant. 

“Frankly,” Miss Gentry confides, “I 
think they just want a free bottle of Dr. 
Pepper.” 

Once, several Southern Methodist Uni- 
versity boys marched in the door with a 
determined gait. They ignored Miss 
Gentry’s greetings and cased the lobby 
like a bunch of Pinkerton men. After 
examining every square foot in the vast 
room, they turned to Miss Gentry and 
said, “O.K., where’s the fountain that 
squirts out Dr. Pepper?” 

Miss Gentry explained that the com- 
pany just has water fountains, that these 
fountains were in out-of-the-way places 
so people would give up that silly habit 
and switch to Dr. Pepper. 

The Alice from Dallas candidate was 
born in St. Paul Hospital, went to Wil- 
liam Lipscomb Elementary School, J. L. 
Long Junior High School, Woodrow 
Wilson High School and then scooted 
down to Austin to major in Spanish at 
the University of Texas. 

She was a born extrovert and won 
“most popular” awards all through her 
school career. When college was over, 
and a job as a Spanish interpreter 
couldn’t be found in Dallas, Miss Gentry 
went job hunting. 

“My daddy told me to get a job where 
I’d be paid to talk,” she confides. It took 
her two weeks to find Dr. Pepper. 

Although she rules her lobby quite 
serenely, Miss Gentry sometimes drops 
her scepter. One time, the lobby was 
buzzing with people coming, going and 
waiting. Miss Gentry skitted around, 
trying to make everyone happy. When 
a VIP walked in, Miss Gentry dropped 
everything, flashed a big smile at him, 
and asked if she could take his “hoat 


and cat.” 
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EDITOR'S NOTE: Statements under this heading 
are based on information received by the Dallas 
Chamber of Commerce, but are not guaranteed 
by the Chamber or DALLAS. Details may be ob- 
tained from the Foreign Trade Department, Dallas 
Chamber of Commerce. Please refer to code. 


5234/TADA. Italy. Leghorn export- 
ers offer alabaster and plastic products, 
pottery and straw articles to importers 
in this area. 

5222/ITC. Italy. Udine firm wishes 
to export pig iron castings (seven to 
eight tons per cast), spare parts for exca- 
vators, agriculture machinery, wheels for 
cement mixers and various types of cast- 
ings. 

5222/ITC. Italy. Brescia firm would 
like to contact firms interested in print- 
ing machinery, paper cutters, perfora- 
tors, platen presses, etc. 

5233/CMM. Mexico. Monterrey com- 
pany is interested in importing into 
Mexico carload lot quantities of flour 
from local mill. 

5223/OF. Norway. Firm has intro- 
duced to butchers machinery market a 
new Norwegian lard cutting machine 
and is interested in exporting it to this 
country. 

5233/HB. Mexico. British individual, 
residing in Torreon, wishes to apply as 
representative of local cotton brokers in- 
terested in establishing an agency in 
Mexico. 

5234/ECC. Japan. Tokyo manufac- 
turer and exporter of cultured pearl 
necklaces and loose pearls is interested 
in establishing trade with importers, re- 
tail stores and manufacturers in this 
area. 


5235/CA. New York. New York ex- 
port managers for industries offer their 
services as export representatives and 
already represent a number of American 
manufacturers of construction materials, 
industrial machinery and _ industrial 
products. ' 

5245/STC. China. Hong Kong com- 
pany wishes to communicate with de- 
partment stores, importers and commis- 
sion agents in this city who may be 
interested in purchasing general mer- 
chandise from one of the oldest import 
and export houses in Hong Kong. They 
offer almost limitless articles manufac- 
tured by the light industries and will 
forward samples and quotations on re- 





DEFECTIVE HEADLIGHTS 


Starting on a journey with defective headlights would 
be foolhardy. You have them checked when starting 
on a vacation trip, don’t you? 
How about those glasses, that help out your REAL 
headlights? A checkup now, by your Eye Physician, 
might make your vacation safer and more enjoyable. 
D. MARTIN THOMAS 


THOMAS 


OPTICAL COMPANY 


GROUND FLOOR MEDICAL ARTS e DALLAS 


Bring Your Eye Pbysi- 
cian’s Prescription to us 
for A-1 Quality Lenses 








‘Serving the Southwest over Forty Years”’ 


HUNTER-HAYES CO. 
ELEVATORS 


MONTGOMERY ELEVATORS-—ROTARY OILDRAULIC ELEVATORS 
PEELLE MOTORSTAIRS——RESIDENCE ELEVATORS 


Repairs and Maintenance 


DALLAS HOUSTON 


CORPUS CHRISTI 


SAN ANTONIO 


AUSTIN LUBBOCK 














\ fgITS A FACT’ 


u Locomotives are so heavy they are built with many 

wheels to reduce the weight at any one point on the 
rails. 

..-AND IT’S ALSO TRUE 


The heavy hauling department of Dallas Transfer uses special 
equipment designed for handling tremendously heavy objects and 
for setting very heavy machinery. Some of this specialized equip- 
ment is designed and built in Dallas Transfer’s own shops. If your 
problem is big, heavy, difficult, call Dallas Transfer! 


@ Established 1875 


CALL RA-7111 f 
AND TERMINAL 9 4 csi: 
WAREHOUSE CO. "| FBEEE girak 
2ND UNIT SANTA FE BLDG. Ha 





quest G. K. Weatherred, Pres. & C. E. Bradley, Vice-Pres. e R. M. Waskom, Sec’y-Treas. 
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2121 Irving Boulevard 








DALLAS EXTERMINATING COMPANY 
Complete Pest Control Service 


“Good service gets business — Better service keeps it." 





2416 Maple Avenue Phone RAndolph 5796 
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Sales Manager. Jack C. Tobin is now 
district sales manager for United. Air 
Lines in 10 southern ard southwestern 
states. Mr. Tobin, one of six United Air 
Lines sales personnel recently honored 
for his outstanding sales achievement 
during last year, succeeds Howard J. Fel- 
lows, who has been transferred to the 
company’s Detroit office. Mr. Tobin, for- 
mer salesman for United in Los Angeles, 
has offices at 404 Thomas Building, 1314 
Wood Street. 
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ROBERT MALLORY has been ap- 
pointed indus‘rial sales manager of the 
Southwest region of the Minneapolis- 
Honeywell Regulator Company. He was 
formerly manager of the company’s 
branch office in Houston. Mr. Mallory, 
whose headquarters are at 2707 Taylor 
Street, will be in charge of sales of in- 
dustrial temperature and humidity con- 
trol devices made by the firm’s indus- 
trial division in Philadelphia, Penn- 
sylvania. 

ioe At 


EDWIN A. WOLF, JR., has been ap- 
pointed sales manager of the Kool Vent 
Aluminum Awning Company. He for- 
merly was associated with the Ford Mo- 
tor Company, the Detroit Nut Company 
and the Telephone Directory Sales or- 
ganization all in De‘roit. 


7 7 LA 


DR. PHELPS MURPHY has been 
elected president of the Baylor Dental 
Alumni Association. The election was 
held at a four-day convention of the 
Texas Dental Society. 


sia i 7 


FELIX R. McKNIGHT, managing edi- 
tor of the Dallas Mecrning News, was 
clected to the board of the American So- 
ciety of Newspaper Editors at the annual 
convention in Washington. 
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Jewelers’ President. W. Tim Welch, 
vice president of the Arthur A. Everts 
Company, has been elected president of 
the Texas Retail Jewelers Association. 
William Zale, vice president of Zale Jew- 
elry Company, was also elected a board 
member at the recent state convention. 
Mr. Welch is a past president of the Dal- 
las Jewelry Association, treasurer of the 
Dallas Hearing Society, secretary of the 
Dallas Big Brothers and a member of the 
Junior Chamber of Commerce. 
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T. C. McMORROUGH has been 
named district manager of the Fedders- 
Quigan Corporation of Buffalo, New 
York. He will direct the distribution of 
the company’s products in Texas, Okla- 
homa and New Mexico with headquar- 
ters in Dallas, 
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JACK MARIETTA and MISS LUCY 
FINDLEY both have been named head 
and distributor of the local office for 
the Acousticon Hearing Aid Company, 
located at 2015 Main Street. Mr. Marietta 
formerly was Dallas sales manager for 
the Sun Electric Company. Miss Findley 
has been associated with the Acousticon 
Company for many years. 


ne. TOs 


ROBIE LOVE, Dallas constable, was 
re-elected chairman of the board of di- 
rectors and KAL SEGRIST, retiring 
president, was elected to the board of the 
Justices of the Peace and Constables As- 
sociation of Texas. 
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BENNO BLAU is now general man- 
ager of the Sunnyland Wholesale Furni- 
ture Company. He formerly was man- 
ager of the John Evans Company in 
Tulsa, Oklahoma. 
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Printing 
Calculator 


olivetti . 
Fully Automatic 
S. L. EWING CO., INC. 


1919 Main Street  RI-6711 Dallas 








Be Sure—lInsure with Sherman 
All Lines of Insurance 
F. H. SHERMAN 
508 S. W. Life Bldg. PR-0488 


Member Dallas Insurance Agents Assn. 


























DESIGNERS AND MANUFACTURERS 
OF QUALITY STORE AND BANK 
FIXTURES SINCE 1922. 
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SHOWCASE & FIXTURE _ 
MANUFACTURING CO. 





1914 CEDAR SPRINGS @ 


DALLAS 1, TEXAS @® 


PHONE PRospect 7576 
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DO A BETTER JOB 


of protecting your product in transit 
‘by using sturdy Gaylord Boxes. 


CORRUGATED AND SOLID FIBRE 
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Will They Remember in Decombor 





WIDER SELECTIONS 
FASTER SERVICE 
AVOID CROWDS 





What. You Fold. Thom in May? 
you keep on telling them with “eye-level”’ 


TH EY WILL IF traveling displays located on the outside 


of every bus and street car in Dallas. Each display (21” high by 44” wide) is 
seen by thousands of motorists and pedestrians as the transit vehicles make their 


unending rounds over the network of routes. 


The 590 vehicles now operating in Dallas travel 62,000 miles a day. And every 


mile is lined with potential prospects and customers. 


How many persons see these displays? Frankly, we don’t know. There is a method 
of determining the number of people going past a given sign. This is known as 
a “traffic count.” But there is no possible way of counting the audience when 


you consistently carry your message up and down the main thoroughfares. 


IT’S CIRCULATION BEYOND CALCULATION! 


Why not investigate this opportunity further. The cost is nominal and we assure 
you that the results produced by this advertising medium will amaze you. For 


complete information, call us today. Ask for Mr. Stevenson, please. 


TRANSPORTATION ADVERTISING SALES, INC. 


1925 CEDAR SPRINGS DALLAS PHONE PRospect 2521 
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Conventions 
(Continued from Page 11) 
took Indianapolis and Cincinnati in one 
gigantic roundup in 1935. They hired a 
band and paraded through the streets 
singing the then popular hit tune “Hold 
That Tiger.” 

In this one big week, three huge con- 
ventions were secured for 1936. They 


_ were the National Retail Grocers Asso- 


ciation, the American Society of Mechan- 
ical Engineers and the International 
Newspaper Circulation Managers. 

Back in 1930 bread lines and soup 
kitchens were not the only things that 
had captured the imagination of the 
country. There was the lowly Yo-Yo. 
Thinking that the use of a bread line or 
a soup kitchen might not go over too well 
as a method of securing a money-spend- 
ing convention, members of the Dallas 
Association of Wholesale Credit bought 
a huge supply of Yo-Yo’s. 

Stickers bearing the legend “Dallas 
Next” were pasted on the sides of the 
gadgets and the Dallas group spent their 
entire trip to Minneapolis learning how 
to use the Yo-Yo’s. 

All doubts about Darwin’s theory on 
evolution must have been dispelled from 
the minds of their fellow travelers, but 
the trick worked. At the convention the 
Dallas delegates passed out the Yo-Yo’s 
to one and all. The appearance of the 
Yo-Yo and the antics of the inexpe- 
rienced delegates from other cities turned 
a gloomy depression-year meeting into 
a hilarious get-together. The fun-loving 
Texan had done it again. Their spirit 
was contagious and men in need of 
laughter voted overwhelmingly for “Dal- 
las Next.” 

Dallas has consistently led the South- 
west in number of conventions, number 


of delegates attending and dollars spent.* 


In most years over the past twenty, Dal- 
las has led both the South and South- 
west. 

The convention department is handi- 
capped in that the largest delegation 
they are capable of seating at one time 
is 4,500. A delegation of this size would 
have to use the State Fair Auditorium 
and since the Operettas have been moved 
into the auditorium, they must be sched- 
uled outside during the season for the 
musicals. 

The convention department works 
closely with the hotels in securing con- 
ventions. 

The hotels contact the organizations 
planning conventions and they pass on 
their correspondence to the convention 
department. 
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The convention department acts im- 
mediately on these tips. They will con- 
tact local members of the organization 
and also the officials. The letters are al- 
ways friendly and void of the use of 
pressure. 

The department knows from its files 
what the organization wants, so they 
merely list the services of that type which 
can be had in Dallas. 

Mr. Black’s department also works 
closely with the State Fair of Texas and 
its year-round facilities. Along with 
David McMinn, sales manager of the 
State Fair, Mr. Black’s forces strive to 
keep the 296,000 square feet of exhibit 
space occupied and conveniently sched- 
uled to avoid conflicting with other busy 
days which will tax housing facilities. 


Mr. McMinn attends meetings of the 
National Association of Exhibit Man- 
agers and he and Mr. Black get together 
often to exchange tips. 

The convention department has had 
only three chairmen of its convention 
committee. First was John C. Massen- 
burg; then Tom H. Owens, each serving 
long terms, and now, Leland Dupree, 
serving his second year. Only occasion- 
ally is the committee called to meet, as a 
whole, as Mr. Black calls usually upon 
the chairman or some individual com- 
mittee members for assistance and ad- 
vice as the occasion demands. 

With the addition of hotel, dining, 
sleeping and ballroom space in the past 
two years the committee re-formed in 
1951. Now that plans are complete for 
the new Statler Hotel the committee 
probably will be expanded in numbers 
to make a potent force to attract more, 
and larger, delegations than ever before. 

Some of the services offered by the 
convention department are the providing 
of typists, typewriters, entertainment, 
caterers, speakers, and in the case of 
small, unexpected conventions, badges. 

The department works hand in hand 
with the Dallas Hotel Association. The 
secretary of the association is located in 
the Chamber of Commerce Building. 
One-third of her salary is paid by the 
Chamber and the remainder by the Hotel 
Association. 

All housing arrangements for a con- 
vention go through the secretary's desk. 
Peak week-ends occasionally make it nec- 
essary to call on the very smallest hotels, 
tourist courts and private homes with 
spare bedrooms. 

Housing often entails a great deal of 
work. When a very large convention se- 
lects Dallas as their next meeting place, 
the wheels begin to turn almost imme- 








Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 

PHONE RI-9349—DALLAS 


Alex D. Hudeon James S$. Hudson 
Alex D. Hudsen, Jr. 






































CALL SACKS 


OFFICE — SALES — TECHNICAL 
NO CHARGE TO EMPLOYER 


SACKS 
EMPLOYERS SERVICE 
31 Years in Dallas 


1517 Commerce Street PR-0694 
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The JEFFERSON HOTEL .. . over- 
looking Ferris Plaza . . . offers 
you the comfort and pleasure of 
a smartly decorated interior . . . 


spacious rooms . . . and efficient 


service. Its central location places 


you near train and highway 
connections . . . and all city-wide 
transportation. When visiting 
Dallas . . . be sure to stay at the 
JEFFERSON. 


Winfield Morten, 
President 

Lawrence W. Mangold 
Vice-President, 
Manager-Director 

W. T. Cushing 
Resident Manager 

















Listed and Unlisted Bought 
bs Stocks & Bonds Sold 
Municipal Bonds Quoted 





FORT WORTH, TEXAS 


502 Dallas Naffonal Bank Bidg. 423 Fort Worth National Bank Bidg. 
TELEPHONE: RI-9021 e TELETYPE: DL 390 * TELEPHONE: ED-1248 


Member Midwest Stock Exchange 


DALLAS, TEXAS 











diately, even though the convention may 


| be months away. 


First, the department must anticipate 
the number of delegates who may make 
the trip by automobile. This usually 
means most of the Texas delegates, some 
of the Oklahoma delegates and few of 
those from states as distant as say, 
Illinois. 

The housing committee will usually 
break down a state’s delegation into three 
groups—those who will be in the larger 
hotels, those who will prefer smaller 
hotels and those who can make use of 
the motel facilities. 

Dallas has available more than 6,000 
rooms in 23 hotels. Of these, 4,000 rooms 
are in the immediate downtown area. 
Largest of the downtown hotels, and the 
largest completely air-conditioned hotel 
in the world, is the Adolphus. 

The Adolphus, with 1,275 sleeping 
rooms, can seat 3,230 delegates in its 
13 meeting places. The hotel recently 
completed a drive-in entrance which per- 
mits customers to drive in on Main 
Street, register and catch the private 
elevator to their rooms. 

The second largest is the Baker Hotel. 
The Baker, also completely air-condi- 
tioned, has 700 sleeping rooms and can 
seat 3,065 persons in its 14 meeting 


| places. 


Completion of the new Statler in 1955 
will make the Convention Department’s 
job considerably easier. The elongated 
V-shaped structure, which will fill the 


| complete block between Commerce, Jack- 








son, St. Paul and Harwood with the 


exception of the space occupied by the’ 


library, will add about 1,000 sleeping 
rooms to the downtown number. 

The new Statler will offer a ballroom 
to accommodate 2,000 people—by far 
the most spacious downtown meeting 


‘place. Arthur F. Douglas, president of 


the Hotels Statler Company, said on his 
recent visit to Dallas that the cost of the 
new building may run to $12,000,000. 

Dallas’ real ace-in-the-hole in the con- 
vention picture is the great State Fair 
of Texas. 

The spacious fairgrounds contains 
296,000 square feet of inside exhibit 
space in its Electric, Agriculture, Science, 
General Exhibits, and Automobile build- 
ings. 

There are four railroad sidings and 
parking space for 14,000 automobiles 
within the fairgrounds. The air-condi- 
tioned State Fair Auditorium seats 4,500 
persons. 

Southern Methodist University offers 
the use of three auditoriums with a com- 
bined seating capacity of 3,165. 
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Named Unit Buyer. Robert O. Whid- 
don, formerly of Jacksonville, Florida, 
has been appointed unit buyer of the 
southern division of the A & P Food 
Stores. He succeeds J. D. Moss, who is 
now division director of purchases. Mr. 
Whiddon has been with the company for 
15 years, joining the company in 1937 
in Birmingham, Alabama. After a leave 
of absence to serve in the Army, he re- 
turned to Birmingham in 1946 as an 
assistant to the unit buyer. Two years 
later he was promoted to assistant to the 
director of purchases in Jacksonville. 
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DICK KIRK has joined the J. Neal 
Ferguson & Associates, advertising 
agency, as copywriter and account serv- 
ice man. Prior to his present association, 
he was an advertising representative for 
a local metropolitan daily newspaper. 


7 7 Ca 


WILLIAM TAYLOR has been ap- 
pointed as art director and creative 
supervisor of Laughlin-Wilson-Baxter & 
Persons, advertising agency. Prior to 
this appointment he was with a leading 
art studio in Dallas. 
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MRS. TONY LA NIER is the newly 
appointed manager of Rose’s Dress Shop 
at 117 West Jefferson Boulevard. Mrs. La 
Nier has supervised or managed stores in 
Cleveland, Chicago, New York, Detroit 
and Kansas City. 
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GEORGE W. WOOD, chief clerk in 
the division freight office of the Santa Fe 
Railway, has been appointed assistant in- 
dustrial agent of the Gulf, Colorado & 
Santa Fe Railway this month. He will 
make his headquarters in the Dallas-Fort 
Worth area. 
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Fort Worth - Dallas - Houston Business and Industrial 
Real Estate 
Sales—Leases—Loans—Appraisals 
HENRY S. MILLER CO. 


Realtors 
Southland Life Building—Dallas—Phone RI-9171 











[SAM ROSS McELREATH CO. 














Dictaphone “TIME-MASTER” S. J. NADEL, CLU 





Greatest Name in Dictation AND ASSOCIATES 
Try Dictaphones in Your Office . . . No Cost Employee Benefit Plans 
FRED L. HAYNES District Manager gt Tener tetvibinn dieiin 
Dictaphone Corporation 
2013 N. Akerd - aie RI-6117 Telephone RI-9454 





R. 0. LANE FRED A. ERNST 
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YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 














927 South Haskell Avenue Phone TAylor 5194 
MOTION PICTURE PRODUCERS for 34 Years! 
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COMPLETE PRODUCTION FACILITIES! 


RPS v:-sisc (VAMIESON FILM CO. 


F KLIMIST STORE FIXTURE MANUFACTURING CO. 4 


DESIGNERS and MANUFACTURERS 
of CUSTOM MADE and 
UNITIZED STORE FIXTURES 
Immediate Delivery — Remodernize Now 
Visit Our Complete Show Room at 1107 Jackson Street 
RI-6323 Or Phone — 
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the modern solution to office [ 
arrangement that increases , x 


worker efficiency and saves space 


... based on time and motion —FHE DORSEY COMPANY 
studies. See our display. DORSEY BUILDING « DALLAS 











JANITORS ° MAIDS ° WINDOW CLEANERS e HOUSE CLEANERS 


ACME BUILDING MAINTENANCE CO. 


1901-15 LAWS STREET PHONE RA-7660 
FRANK C. JONES 


SIDEWALK WASHING . HOT FLOOR WAXING 


STEAM CLEANING ° 











REAL ESTATE LOANS 


Commercial 
Industrial 
Residential 


‘Real Estate Financing Since 1908”’ 


MURRAY 


INVESTMENT COMPANY 
Convenient Ground Floor Location 
Several Parking Stations Just a Few Steps Away 


Between 
Field & 
Akard Sts. 


1315 Why not use our conference 

room—seating up to 25? 

Pacific Telephone STerling 3361 for 
Ave. information. 











“Nothing succeeds 
‘ like success” 


— Dumas 
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Insurance Club President. Eric C. 
Gambrell, right, has been named presi- 
dent of the Insurance Club of Dallas, 
now in its second year and one of only 
three such clubs in the nation. Mr. Gam- 
brell succeeds Travis T. Wallace, left, | 
president of Great American Reserve 7 
Insurance Company. Mr. Gambrell is 7 
associated with the Seay-Hall Agency. 
Mr. Gambrell, as the vice president, | 
presented out-going President Wallace 
with a gold plaque at the installation 
ceremonies, stating appreciation for Mr. — 


Wallace’s efforts in helping to establish — 


the club and for serving as its first presi- 
dent. The Insurance Club of Dallas is 


located in Hotel Adolphus. 








Jas. K. WILSON invites you to 
meet Gil Masters of their Second 
Floor Men’s Clothing Depart- 
ment. Gil has been serving the 
men of Dallas for eleven years 
and invites you in to see the 
large new summer tropicals by 
Hart Schaffner & Marx. 


Advertisement 
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Modern production methods, backed by 


years of experience, make TESCO your most Texas Execrric Stevi Castine Co. | 


2 5000 CASTINGS TE sco. HOUSTON, TEXAS 
dependable source of steel castings. oR 






























LANDAUER, GUERRERO and SHAFER 
CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue JU-9562 








Investment Bankers | 





Account Executive, Orville L. McDon- 

ald, account executive, has opened a Dal- 

las office for Ross Roy, Inc., national ad- 
| vertising agency, in the Mercantile Bank 
Building. Mr. McDonald resigned re- 
cently from the Farm & Ranch Publish- 
ing Company to accept his present 
assignment. He is a former account exec- 
DALLAS * TEXAS utive of the Gardner Advertising Agency 
and former advertising manager of 
Chromcraft Dinettes, both of St. Louis. 
A native Texan, he is a graduate of Abi- 
lene Christian College and has done grad- 
uate work at Washington University in 
St. Louis and at Southern Methodist Uni- 


versity. 
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MAKING TEXAS SMALLER |. &. v. veconkey of the Souther 


Union Gas Company was elected treas- 
urer and WILLIAM G. WEIGEL of the 
Lone Star Gas Company was named a 
new director of the Southern Gas Asso- 
ciation at the close of its forty-fourth 
annual convention. 
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ERNEST C. COX, JR., has been ap- 
pointed general manager of fiber testing 
laboratories for the United States Test- 
ing Company of Hoboken, New Jersey. 
The Dallas branch of the company was 
matter what the load or opened about a year ago and has worked 


how far off the main high- 4 . 
ways your destination closely with cotton merchants, mill buy- 









Texas trucking is a big job in a big 









state. But with NABORS trailers, such : takes you. d cot rowers. 

as the huge van job shown here, long © Whether you need a pole trailer, plat- sashiaape tars ons canit 

ee — — the —_ or a or a van job, or ° Ae ee 

wheels. trailers are made to _— perhaps a tru y—remember to call 

take it. Their tough sturdy construction a NABORS man. He will be glad to JAMES PHILIP BARBER, BILLY 
cuts down the chances of trouble, no _ help you. MACK MANN and CARL G. RUSEK. 






certified public accountants of Dallas, 
have been elected members of the Ameri- 


W. ; : N A R 0 4 S [ 0. can Institute of Accountants. 
531 W. Commerce, DALLAS Sg, 
; LA. F. W. MAYES is now a field represen- 
peeee Seren ‘ tative of the Guardian Life Insurance 
eee ee eee Company of America. He formerly was 
MEMPHIS, TENN.—206 South Pauline § : * 
associated with the Dallas store of Rich- 
ard Bennett, Inc., of Texas. 










JACKSON, MISS 727 South St 
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Receives Promotion. Thomas S. Mas- 
terson has been appointed assistant to the 
vice president and general manager of 
the Missouri-Kansas-Texas Railroad, H. 
M. Warden. Mr. Masterson became asso- 
ciated with the company in 1919, In 
1936, he came to Dallas as transportation 
inspector, becoming statistician in the 
general manager's office in 1937 and 
chief clerk in 1945, the job he held at the 


time of his promotion this month. 


7 ee 


WARREN K. BERNHARD is the 
newly appointed manager of the local of- 
fice for the Elliott Company, power plant 
manufacturing concern. He has been 
with the company seven years, the last 
five as field engineer in the Detroit, 
Michigan, office. 
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W. N. RAY has joined the sales de- 
partment of Conco Chemical Company 
of Dallas. He will assist in giving fac- 
tory training to the company’s sales force 
which represent the firm in eight states. 


oA 7 7 


SAM C. GRASINGER has been named 


exclusive factory representative in Cen- 











The convenient location of our establishment 
has now become a community asset. 


SPARKMAN~BRAND, INE. 


MORTICIANS 
wEMBER 
National 


¥ invitat\© 


2115 Ross Avenue STerling 2187 











“Constant and unrelenting effort to achieve an air conditioning installa- 
tion of the highest value to our customer, accompanied by alert, eco- 
nomical maintenance and service throughout the years of its use”— 


- 


FOR SIXTEEN YEARS THIS HAS BEEN ONE OF THE BASIC IDEALS OF 
OUR COMPANY. THIS IDEAL WILL CONTINUE TO BE OUR POLICY. 


\)4 


Matthews Engineering Company (Zcurysier J 


=/ AIRTEMP / 


bs 


2122 OLIVE STREET ° Riverside 5166 

















tral and South Texas for the Sunray 
Stove Company of Delaware, Ohio. He 
formerly was sales manager for the 
Texas Wholesalers in Dallas. 
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FRANK H. HELLER has been pro- 
moted to branch manager from the post 
of branch manager of the management 
controls division of Remington Rand 
Corporation. T. M. RALPH is the new 
assistant branch manager and H. L. | 
BARNETT is the newly appointed 
branch mechanical service manager of 
Remington Rand, located at 2100 North 
Akard. 


DALLAS ¢ MAY, 1952 





proved and approved 








2221 IRVING BOULEVARD 


DALLAS, TEXAS Sterling 2151 
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Every month for thirty years — 
DALLAS has served as a graphic 
monthly report on Dallas progress. 
Reading DALLAS has become an 
established habit in Dallas Business 
Life — from top to bottom — and 
among top executives over the 
nation. 


Editorial excellence has made 
DALLAS the top Chamber of Com- 
merce magazine in the nation. Its 
modern typography, wide use of 
color and art—its profusion of pic- 
tures — packs human interest into 
the ever-expanding ‘Dallas Story.” 


Sustained readership through the 
years has made DALLAS a great 
advertising medium. It commands 
the interest of office boys and sec- 
retaries — it gets the enthusiastic 
approbation of new Texans. 


Among advertising men and lead- 
ing advertising agencies in the 
Southwest — DALLAS is a recog- 
nized business medium. You, too, 
can use DALLAS if you have a prod- 
uct or service to sell the key execu- 
tives who control major buying 
power in Dallas. 


Call 
PRospect 8451 


For Rates and Information 


DALLAS 


Business Magazine of America’s 
Number One Region of 
Opportunity 


TOM McHALE 


Advertising Manager 
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Sanger Bros. 


| In Texas 


Opened Dallas Store in 1872 


! f The Schoellkopf 
A Company 
Manufacturers and 
Wholesale Distributors 








Waples-Platter 
Company 
_ White Swan Fine Foods 


Bolanz & 
Bolanz 


Estaié and Insurance 


“First National 


Bank in Dallas 
Banking 


i] 


Lyon-Gray Lumber 
Company 


Experienced Retailers of 
Building Materials 


’ 
h National Bank 


\! of Commerce 
Banking 


wane 


Sutton, Steele 


& Steele, Inc. 


i. and Manufacturers 
Specific Gravity, Electrostatic 
_and Controlaire Separators 


( Austin Brothers 


Steel Co. 
for Structures of Every Kind 
Watson 


| $9 Company 
Contractors and Builders 
BUC Conse 


Printing, Lithographing, and 
Emb labelg 








S dams above photograph shows Commerce Street and the old Federal Build- 
ing as it looked in 1906 from the top of the Oriental Hotel. Then the 
center of Dallas convention activities, the hotel had been opened in 1893, 
complete with a laundry in the basement. Otto Herold, a St. Louis banker, 
had come to Dallas in 1904 to become its operating head. In 1905, he moved 
the Oriental Laundry to its present location at 1714-20 Wood Street. Today 
major Dallas conventions center in the Baker Hotel on the former site of the 
Oriental and the recently expanded Hotel Adolphus across the street, with 
the projected Statler farther up Commerce. The Oriental Laundry through 
its branches serves all of metropolitan Dallas. Otto Herold is its board 


chairman. 


‘Business Confidence Built of Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up to the economic power and stability of the com- 
munity. They are counted as “old frjends” by thousands of satisfied customers 


| 


in the Dallas Southwest. " Bea 




























and Supplies 


Anderson 


1897 rier 


Dallas’ Oldest Furniture Store 


1898 mes) 


The Southwest's Foremost Florists, 
Decorators, Nursery Landscape 
Service : 


lade ie 
1902 cate # 


Red Fox Athletic ms 


Wholesale and Retail spd 
Republic Insurance} 


190 Company . 
Writing Fire, Tornado, Allied. bi , 
Inland Marine, and Automobih 

Smi 
And Nightwatch 
Electrical Protective S: 3 
19] Red Bryan's 
Barbecued Meats 
Moser & bie zs 
Industrial, Commercial and 
Residential Leases gnd’Salés 
Shoe Company — 
Manufacturing 


190 Detective 
Smokehouse 

1910 Realtors 

19] Graham 
Wholesalers 
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. Planned Lighting 





Business Machine 


... One just as vital to efficiency and morale as any business 
machine in your office. 


As a progressive business man, you buy any labor-saving equip- 
ment which materially reduces your cost. But have you checked 
up on your lighting recently; do you know the high cost of eye- 
strain fatigue? 


Call us at RA-9321. Let one of our lighting engineers develop a 
lighting plan for you that will give your employees the right kind 
of lighting and the right amount of light in the right places. 


DALLAS POWER & LIGHT COMPANY 









DALLAS ¢ MAY, 1952 





All the Gas Mileage 
Your Car Can Deliver 


Ea 








1952 Mobilgas 
Economy Run! 






... where 26 stock cars averaged 22:0 miles per gal- 
lon on a grueling 1,415-mile course from Los Angeles 
to Sun Valley, Idaho. Drivers encountered virtually 





every type of weather, terrain and altitude the aver- 
age car owner meets in a full year of travel. To get 
better mileage from your own car do as the experts 
did: Practice safe driving; give your car regular Mobil- 
’ Care; and always use Mobilgas or Mobilgas Special. M 


i 
MAGNOLIA PETROLEUM COMPANY obi gas 
SOCONY-VACUUM 


GET AMERICA’S LARGEST-SELLING GASOLINE BRAND 
at the Sign of the Pyying Red Norse / 

















"WE SAVE MINUTES and MANPOWER 
with Drive-in-Deposit Service ”’ 


C. T. Hots, vice-president of the 
Interstate Lumber Company, 1112 
Forest, points out that his firm is lo- 
cated some distance from town. Prior 
to the inception of our Drive-in- 
Service in 1944, they either parked 
the car or two men were required for 
a trip to the bank. One circled the 
block in heavy traffic while the other 
took care of the banking. When one 
person made the trip and parked the 
car, it required about 50 minutes. 
“Today,” Mr. Hollis states, “we bank 
in half that time... drive right up to 
the teller’s window...in on Com- 
merce, out on Main.” 


_ MERCANTILE NATIONAL BANK 


at Dallas 
MEMBER FEDERAL OD. £°R73'3:1 FX INSURANCE 208 | J et ay aa a mem. | 





